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PABOYAS ITPOT'PAMMA YUEBHOM JUCIHATIIAHBI

«ITEPEBO/L OCDHI.[P[AJIBHO-,Z[EJ’[OBOﬁ JIUTEPATYPDBI»

[To nanpasieHuto noarotToBku 45.03.02 «JIMHIBUCTHKAY
[Mpodumnu: «IlepeBon 1 IEPEBOTOBEICHUE

Jlyranck — 2023



Jlner cornacosanns PITY 1

PaGouas nporpamma yueOnoil ancumimnet «llepesoa oduumansHo-
ACNOBOH JHTeparypby (AHrAMACKHA A361K) 1o cneuuanbHocty 45.03.02
Jlnureuciuka — 29 c.

PaGouaa nporpamma yueduoil aucuminner «llepesos ouunaibHO-
JACNOBOH JNTepatypbl  (AHINHACKHA  A3BIK)»  COCTaBAGHA ¢ YHETOM
DepanbHONO  rOCYIApCTBEHNONO  OOPA3OBATCALHOIO  CTAHAAPTA  BBICIIETO
obpajoBaHus 10 paupasieHuio  nogroroskn  45.03.02  Jluursucrika
VIBEPRKACHHOIO NPHKA30M MHHHCTEPCTBA HAYKH M BbICIIEro oldpa3oBaHus
Poccuiickoi ®@eaepaunn or 12 asrycra 2020 roaa Ne 969,

COCTABUTEJIb:
:%_K.II.H.. nouent bapunko E.A.

Paboyas nporpamma AUCUHIIHHBL YTBEPAK/ICHA Ha 3acelanHH xadeipsl
JUHIBHCTHKH M Texuuyeckoro nepesoia 20 anpens 2023 r., nporokon Ne 8

3aseaylommin kageapoi
JHHIBHCTHKH H TEXHHUYCCKOI'O [1EPEBO/1a &K_ Kinumenko A.C,

llepeyrBepacHa: «_ » 20 r., nporokosn Ne

Cornacosana (s obecneunBatoneii kadeaphbl):

Jekan uHcruTy 1a-gAmIocoPun

[lepeyrsepiena: «  » 20 dm,’npmoxon Ne

PexomenaoBana  Ha  3acelaHn  YYeOHO-METO/IHYECKOi  KOMHCCHM
HHCTHTYTA «On» 94 2043 1, IpoToKkos Ne

~ Cxasp ILIL

Ilpeacenartens yueOHO-METOHYECKOH
KOMHCCHH MHCTHTY TA rinocoduu [unyenko C.A.

O Bapunko EA,., 2023 roa
O OrBOY BO JITY um. B. Maman, 2023 roa



CTpykTypa ¥ coJep:kaHue TUCHUILTHHBI
1. llesin 1 3aga4M TUCHUIUINHBI, €€ MECTO B y4eOHOM Ipouecce

Henr wm3yvenmss aucummuinebl  «llepeBoy  oduiMaibHO-AEIOBON
JUTEepaTypbl (AHTTIMUCKUN $3BIK)» — (OPMUpPOBAHUE Yy CTYIAEHTOB MOHSITHH,
CBA3aHHBIX C MpoOJEeMAaTUKON TMepeBoaa O(UIMATBHO-AEIOBON JHUTEpaTypHl,
OCBOCHHE JIMHTBUCTHUYECKHUMH U JIEKCUYECKUMU OCOOEHHOCTSAMH aHIJIMICKOrO
JIEJIOBOTO S3bIKa, OBJIAJICHUE AHTJIO-PYCCKUMU OTIUYUSAMU B IEPEBOE KOHKPETHOM
JIENIOBOM  JOKYMEHTAIIMM C TOYKH 3pPEHUS TEPMHUHOJIOTMM M TpPaMMaTHUKH.
CtyaeHTbl JOJKHBI OBJAJAETh TMOHATUSIMU SI3bIKA M PEeYM, BBIPAOOTATh
HEOOXOJMMbIE HAaBBIKM MPUMEHEHUS NPHOOPETEHHBIX TEOPETUYECKUX 3HAHUMH,
HEOOXOAUMBIX JiJisl Oyayiel npodhecCUOHAIBHON JIeSITEIIbHOCTH.

3agaum  um3yuyenus jaucuuiuimebl - «llepeBox  odunManbHO-AENOBOM
JTUTEPATyphl (AHTTUHUCKUI SI3bIK)»: pACCMOTPETh HanOOJIee TUITMYHBIE CUTYallUU, B
KOTOPBIX JCHCTBUS MEPEBOJUMKOB CBSI3aHBI C NMPEOOPA30BAHUEM JIEKCUUYECKHX,
rpaMMaTUYECKUX WIA CTUJIUCTHUECKUX XapaKTEPUCTUK HCXOJHBIX €IUHUIL
TEKCTOB; O3HAKOMHUTH C BO3MOXKHBIMH CIOCOOaMH, CpEICTBAMHU U TNpUEMaMU
npeoOpa3zoBaHUsl UCXOAHBIX €IUHUIl TEKCTOB (KOHKPETH3allMH, TeHepaln3aluu,
MOJIYJISIIIUH, CMBICJIOBOT'O PAa3BUTHS U LEIOCTHOTO IEPEOCMBICIICHHSI; KOMIIPECCHS,
JEKOMIIpECCHS; AHTOHMMUYECKHH IE€peBOJ, ONMCATENbHBIM IEpeBOi, IpHEM
KOMIIEHCAllUN ); BbIpa0OTaTh YMEHHUS OINpPEAEATh TaKUe TUIHMYHBIE CUTYallud U
OpUMEHATh Haubosee 3(hPeKTUBHBIE MPUEMbl IPEOOPA30BaHUS; O3HAKOMUTH CO
CHELMATN3UPOBAHHBIMU SI3IKOBBIMU JIAKYHAMU; Pa3BUBATh ONEPATUBHYIO MaMSATh;
pa3BUBaTh MEXAHNU3M MEPEKIIOYEHMSI Ha JPYTOil sI3bIK; TPEHUPOBATh B PA3JIMYHBIX

KOHTEKCTaX  HauboJiee  YacTOTHbIE,  YNOTpEOUTENTbHBIE  IMEPEBOIUECKUE
COOTBETCTBUSI C II€NIbI0  BBIPAa0OTKM  aBTOMATHU3WPOBAHHOTO  HAaBBIKA MX
UCIIONB30BaHUs;,  pa3BUBAaThb  PENAKTHUPOBAHMS U CAaMOPEAAKTHUPOBAHUS;

dbopmupoBaTh yMeHUs pepepupoBaTh 1 aHHOTUPOBATH.

2. Mecto nucumnmiinnel B cTpykrype OOII BO.

Hucrumummaa  «[lepeBox  odunmanbHO-A€T0BON JTHUTEpATyphl (AaHTITUHCKHIA
S3BIK)» OTHOCUTCA K 0a30BOI YaCTH MUK MPO(HeCCHOHATHHOM MOATOTOBKH.

Heo0xonuMpIMu yCITOBHSIMU JJI1 OCBOCHUS TUCITUTUTMHBI SBJISTFOTCS: 3HAHUS —
KOHILIENITYaJIbHbIE  TIOJIOKEHUST TEOPUM IIEPEBOJA, COCTABIISIIOIIME OCHOBY
TEOPETUYECKON ¥ TMPAKTHYECKOH TpOo(ecCHOHATBbHON TMOATOTOBKH, YMEHHS —
MIPUMEHATh TMOJYYEHHBIE TEOPETUYECKUE 3HAHUSA HA MPAKTUKE B IPOLECCE
mpoecCHOHaNBHON IESITEIbHOCTH, HABBIKM — CaMOCTOSITEIBHOTO TIOTIOJTHCHHSI
TEOPETUYECKUX 3HAHWA IO TEPEBOAY M COBEPIICHCTBOBAHUS MPUOOPETEHHBIX
HABBIKOB MEPEBOJIA B MPOIIECCE CBOETO MPO(HECCHOHATHFHOTO POCTA.

Conepxanue  OUCHUIUIMHBL ~ SIBJISETCS  JIOTMYECKUM  IPOJIOKEHUEM
coaepkaHusl AUCHMIUIMH «[IpakThyecknii Kypc MepBOrO MHOCTPAHHOTO SI3BIKAY,
«BBeneHne B cnenHanbHOCTB», «lIpakThuecknii Kypc mepeBoja NEPBOTO
WHOCTPAHHOTO SI3bIKaY, «JIekcukonorus», «I paMmmatrukay, « JKOHOMUAYECKAS



TCOpU», «Ctunuctuka» u CIIYXUT OCHOBOU JJI OCBOCHUA AUCHUIIIINH «0611_[3,5[
TCOpHUA IICPCBOAA», «YacTtHas TCOpUA IICPCBOAAN.

3. TpeboBaHus K pe3yJibTATAM OCBOEHHSI COIEPKAHUS JUCIUIJINHBI

Kon n NuaukaTopbl [lepeyeHb MJIAHMPYEMBIX
HaAaUMEHOBaHUE
KOMIIETeHIIMU TOCTHKEHU pe3yabTaToB

KoOMIleTeHIHH (110

peajusyemMoit

MU CITUTIIIMHE)

[1K-2. [1K-2.1 3naer xknaccuduranuto  [3Haer: Kimaccudukanuio Tumos

TUITOB TEKCTa B paMKax MX TEeKCTa B paMKaX WX BUIOBOU H
Criocoben BUIOBOM U )KaHPOBO-CTUJIEBOM  PKAHPOBO-CTHJIEBOM
OCYIIECTBIISITH yuddepeHnranuy, OCHOBHbIE g depeHnamn
HCTIOMB30BAHMEM MO/ICJTH TIEPEBOJIa M CITOCOOBI OCHOBBI HOTAPUAITBHOTO
11aG/I0HOB, OCTHIKEHHS TIEPEBOTIECKOM JIETOTIPOH3BO/ICTBA B MaCTH,
obOPMIATE reker [PKBUBAICHTHOCTH NIPH IIEPEBOJIE  [KACATOIIEHCS
Hepesoza o [IPKyMEHTaIHH; TpeOOBaHUA K [POo(ecCHOHATLHOTO TIepeBOIa

0(hOpPMIICHHIO TTIEpEeBOIa Ymeer: [Ipumensats npasuia
COOTBETCTBUU

TTOKYMEHTOB. PEIAKTHPOBAHHS TEKCTA
TpeOOBaHUSAMH, Heperoa
OOPMIATE TEKCT s OpopMIATH TEKCT TIePeBOIA IS
HOTAPUAIBHOTO HOTapUAILHOTO 3aBEPEHHS,
3aBEPCHUA, OdopMsaTh TEKCT ITepeBoa B
OPUCHTHPOBATLCA B COOTBETCTBUU C TPEOOBAHUSAMH
HOPMAaTHUBHO- Brianeer:
MIPABOBBIX AKTaX. OCcoOCHHOCTH ITepeBoIa

0 pUITIATTBHO-IETTOBBIX
TOKYMEHTOB

4. CTpyKTypa H coaepkaHue JUCHUITIHHBI

4.1.00beM yueOHOIl TMCHUNIMHBI M BUAbI Y4e0HOH padoThl

Bup yueonoit O0beM yacos (3a4. ej1.) 3aounas

padoThI Ounas dopma 3aounas popma
O0beM yueOHoOI 108
AUCHHUILINHBI (BCEro) 108

(3 3au. ex)
Oobs13aTesIbHASA Ay IUTOPHASA 48
ydyeOHasi HArpy3Ka 51
AUCIHHILINHBI (BCEro)

B TOM 4YucJe:
Jlexuun 34 8
CeMuHapckue 3aHsTUS - -
[IpakTuueckue 3aHATUS 17 4
JIaboparopHbie pabOTHI - -




KypcoBas pabora (kypcoBoit -
IIPOEKT)

00pa3oBaTeNLHOTO TpoIecca
(pacuemno-epaghuuecxue

pabomwl, UHOUBUOYATbHBLE 3A0AHUSL U

Hpyrue GHopMbBl U METOABI
OpraHu3anuu -

m.n.)
CamocrosiTesibHasi padora 60
cTy/leHTa (BCero) 57
dopma aTrecranmu 9K3aMEH 9K3aMeH

4.2.Conep:xaHue pa3aejioB JUCHUNIMHBI

Paznen 1. Business communication, its types and forms.

Tema 1.1. The notion of business communication.

Tema 1.2. Types and forms of business communication.

Tema 1.3. The main barriers to effective business communication.

Pa3nen 2. General forms of written business communication in English.
Indirect Speech.

Tema 2.1. Business correspondence.

Tema 2.2. Business letters as the instrument of business communication.
Tema 2.3. The main features of business writing style.

Tema 2.4. Structural and graphic form of English Business letters.

Tema 2.5. Business letter layout.

Tema 2.6. The Letterhead.

Tema 2.6.1. The Inside Address.

Tema 2.6.2. The Date.

Tema 2.6.3. The Salutation.

Tema 2.6.4. The Body Text.

Tema 2.6.5. The Complimentary Close.

Tema 2.6.6. The Surname and the Signature.

Pa3nen 3. Translation peculiarities of business literature.

Tema 3.1. Translation of business archaic words, set expressions, and clichés,

personal names.

Tema 3.2. Lexico-grammatical peculiarities of English business letters in

original and translation.

Tema 3.3. Semantical aspects of translation of business literature.
Tema 3.4. Translation of business abbreviation, international words.
Pazaen 4. Formal and informal business conversations.

Tewma 4.1. The features of formal and informal conversations.

Tema 4.2. The organization of negotiations.

Tema 4.3. Styles and forms of negotiations.

Tema 4.4. Business telephoning.

Tema 4.5. Negotiations.




Tema 4.6. Styles and forms of negotiations.
Tema 4.7. Business telephoning as a form of business communication.

Tema 4.8. The peculiarities of business telephoning.

4.3 JIeknun
Ne n/nm Ha3zBanue TeMbl O0beM yacoB
3aounas
OuHnas ¢popma
dpopma
1. | Business communication, its types and forms. 5 1
General forms of written business 2
5 communication 5
" | in English
Translatio o 1
3 n f  business archaic words, set 5
" | expressions, and clichés, personal names.
Lexico-grammatical peculiarities of English 1
4 business 5
" |letters in original and translation.
Semantica 1
5 I aspects of translation of business 5
" | literature.
Translatio busines abbreviation 1
6 n of s , international 5
" | words.
Formal and informal 1
7. | conversations. 4
Hroro: 34 8

4 ATlpakTHyecKue 3aHITUSA

Ne n/mn

Ha3zBanune TemMbI

O0BeM 4acoB

Ounas
¢dopma

3aounas
¢dopma

The notion of business communication. Types and
forms of business communication. The main
barriers to effective business communication.

3

1

Business correspondence. Business letters as the
instrument of business communication. The main
features of business writing style. Structural and
graphic form of English Business letters. Business
letter layout. The Letterhead. The Inside Address.
The Date. The Salutation. The Body Text. The
Complimentary Close. The Surname and the

Signature.

w

Translation of archaic words, neologisms.

Translation of clichés, proper names.

w

Translation of set expressions, proverbs, sayings,

idioms.




Translation of business abbreviations, international 2
6. words. 1
Neologisms. The features of formal and informal 2
conversations. The organization of negotiations.
Styles and forms of negotiations. Businesg
7. | telephoning. Negotiations. Styles and forms of 1
negotiations. Business telephoning as a form of
business communication. The peculiarities of
business telephoning.
Hroro: 17 4
4.5 JlaGopaTopHble padoThl He MPeXyCMOTPEHbI
4.6 CamocrosiTeqibHAasi padoTa CTy1IeHTOB
Ne HasBanue TeMbl Bun CPC O0nLeM yacoB
n/n Ounas 3aounast
dpopma ¢popma
IloaroroBka k
IMPAKTUYCCKUM
Business communication, its 9
3aHATUAM, K TCK eMy U
1. | typesand forms. ’ yemy 9
IIPOMEKYTOUYHOMY
KOHTPOJIIO 3HAHUM U
YMEHHI
IToaroroska x
General forms of  written| "PAKTHICCKIM
2. | business communication in ialz)’ﬁ:;M’;(;{eoKh};meMyH 9 d
English p T y
KOHTPOJIIO 3HAHUH U
YMEHUIN
Translation  of  business| [I0ATOTOBKa K
archaic words, set expressions, | TPaKTHICCKIM
-y 3aHATUAM, K TCK MYy 1 9
3. | and clichés, personal names. ’ yHemy 9
MMPOMEIKYTOYHOMY
KOHTPOJIIO 3HAHUHU U
YMEHHUM
IlonroroBka k
Lexico-grammatical PAKTHICCKIM
4 peculiarities  of English| samsaTusm, k Tekymemy u 9 10
" | business letters in original and| npomesxyrounomy
translation. KOHTPOJTIO 3HAHUH U
YMEHUI
Semantical aspects off HoxroToska k
. . MIPaKTHYECKHUM 9
5. | translation of business 3:HSITI/IHM K TEKVILEMY T 8
literature. ’ THeMY
MMPOMCIKKYTOYHOMY
KOHTPOJIIO 3HAHUU U




YMEHUI
[ToaroroBka k

Translation ~ of  business | "PTHCCKIM

abbreviation, international | >3 M, K TERYIHEMY H 7

words. TPOME3YTOUHOMY
KOHTPOJIIO 3HAHUH U
YMEHUI
[ToaroToBka k
MPaKTUYECKUM

Formal and informal | sansTusm, k Texymemy u

conversations. POMEKYTOUHOMY 6 !
KOHTPOJIIO 3HAHUN U
YMEHUI

Hroro: 57 60

4.7KypcoBble padoThl/IPOEKTHI HE MPeTyCMOTPEHBI.

5 OO0pa3oBaTejibHbIE TEXHOJIOTHHU
C muenpto (HOpMHUPOBAHHMS M Pa3BUTHSA MPO(PECCHOHATBHBIX HABBIKOB
oOyJarommxcs HEOOXOAMMO HCIIONh30BaTh WHHOBAIIMOHHBIE 00pa30BaTEIbHBIC
TEXHOJIOTUH TPU PeaU3aIlii PA3IMYHBIX BUIOB ayIUTOPHON PaOOTHI B COUCTAHHH
C BHeayauTOpHOH. Vcmonp3yemble 00pa3oBaTeIbHBIE TEXHOJOTHA U METOIBI
JOJDKHBI OBITH HAIPABJICHBI HA MOBBIIIICHHE KA4eCTBA MOATOTOBKH ITyTEM Pa3BUTHS
y o0O0ydJarommxcsi CHOCOOHOCTEW K CamMoOoOpa3oBaHUIO U  HaIleNeHbl Ha
AKTUBU3AILMIO U PEATU3allMI0 JMYHOCTHOTO MOTEHIIHAA.
[IpernogaBanme AUCIUILTNHBI BEACTCS C IPUMEHEHUEM CJICIYIOIINX BHIOB
00pa30BaTeIbHBIX TEXHOJOTHH:
MHQPOPMAITMOHHBIC TEXHOJIOTHH: HCIIOIH30BaHHUE IIICKTPOHHBIX
00pa30BaTeIbHBIX PECYPCOB MPH IMOATOTOBKE K MPAKTUICCKUM 3aHITHSIM.
Pabora B kOoMaH 1e: cOBMECTHas paboTa CTYJICHTOB B I'PYIINE IMPU
BBITTOJTHCHUN JOMAITHUX 3aJaHUM.

6 ®opMbI KOHTPOJISI 0CBOEHUS TUCHUILINHBI

Texymas arrectanusi CTyJA€HTOB MPOU3BOIUTCS B JUCKPETHBIE BPEMEHHBIEC
WHTEPBAJIBI IO TUCIUILIMHE B CIEAYIOMUX hopMax:

[IepeBO/l TEKCTOB U UX PEIAKTUPOBAHHE;

JOKJIAJbl U COOOIICHUSI.

@DOoHIBI OIEHOYHBIX CPEJICTB, BKIIOYAIONINE TUIIOBBIC 3aJaHUs, KOHTPOJIHHBIC
paboThI, TECTHI U METOJIBI KOHTPOJIS, TTO3BOJISIONINE OIICHUTD PE3YJIbTaThl TEKYIICH U
MPOMEKYTOYHON aTTeCTAIIMU O0YUAIOIIMXCS IO JAHHOHN JTUCIUILINHE, TTOMEIAI0TCS
B NPUJIOKCHHUH K pabodeil mporpamme B cOoTBeTCTBUU ¢ «llomoxkennem o ponme
OLICHOYHBIX CPEJICTBY.

[IpomexyTouHast aTTecTauus MO pe3yjabTaTaM OCBOCHHUS JUCIMILUIMHBI
MPOXOAUT B (POpME YCTHOTO 3K3aMeHa (BKJIIOYAET B ce0s OTBET HA TEOPETUUECKUE
BOIpockl). CTyI€HTHI, BBITTOTHUBIIHE 75% TEKYITUX U KOHTPOJIBHBIX



MEPOIPUATUI HA «OTIMYHO», & OCTaJbHbIe 25 % Ha «XOPOILI0», UMEIOT MPaBO Ha
[IOJIy4E€HUE UTOTOBOM OTIIMYHOU OLICHKH.

B 53K3aMeHalMOHHYIO0 BEAOMOCTb U 3aYETHYIO KHUKKY BBICTABIISIFOTCS
OLICHKH 110 LIKaJle, IPUBEJACHHON B TaOJIHIIE.

[Ikana oLieHUBaHU XapakTepucTrKa 3HaHUs IIPEAMETA U OTBETOB

origHO (5) CryzneHT riay0oKo M B IOJHOM OOBEME BIIAJEET MPOrpaMMHBIM
MaTepHuaioM. [ paMOTHO, CUEPIIBIBAOIIE U JIOTUYHO €r0 M3J1araeT B
ycTHOHmmnucsMennordopme. [ lppsrom3naer

PEKOMEHIOBaHHYIO JINTEPATYPY, MPOSBISET TBOPUYESCKUN TTOIXO B
OTBETaX Ha BOIMPOCHl W TPABWIFHO OOOCHOBBIBACT TPHHATHIC
pelIeHus, XOpOIIO BJAJeeT YMEHWSMH W HaBBIKAMH TIPU
BBITIOJTHEHIH NIPAKTUIECKUX 33]1a4.

xoporio (4) CryzneHT 3HaeT NMpOrpaMMHBINM Marepuall, TPaMOTHO M MO CYTH
U3JIaraeT ero B YCTHOM WJIM NHCbMEHHOM (opme, AOMycKas
HE3HAYUTEIIbHBIE HETOYHOCTU B YTBEPKJCHUAX, TPAKTOBKAX,
ONIPENENCHUAX WU KaTEeropusax WM HE3HAYUTEIbHOE KOJIMYECTBO
ommbok. I[lpu 3TOM Biameer HEOOXOAWMBIMH YMEHHSIMU |
HaBBIKAMU [IPY BBINIOJIHEHUH TPAKTUYECKUX 3a]1a4.

ynosietBoputesbHO (3) | CTyZeHT 3HaeT TOJLKO OCHOBHOM NPOrpaMMHBIA MaTepual,
JIOTTYCKaeT HETOYHOCTH, HEJIOCTATOYHO YCTKHE (HOPMYIHUPOBKH,
HEIOCJIe0BaTEIbHOCTh B OTBETAX, M3JIaraéMbIX B YCTHOW WM
nucbMeHHOU Gopme. IIpu 3TOM HEOCTATOUHO BIa/ICET YMEHUSAMH U
HaBBIKaMU [P BBINIOJIHEHNH IPAKTHYECKUX 3a1a4. Jlomyckaer 1o
30% ommOOK B M37IaraeMbIX OTBETAX.

HeynoBneTBoputeibHo (2) | CTyAeHT He 3HAaeT 3HAYMTENBHON YaCTH IPOrPAMMHOTO MaTepHaa.
[lpu  sTOM JOMycKaeT  NPUHIUNHAIbHBIE  OLIUOKH B
JI0Ka3aTeNbCTBAX, B TPAKTOBKE MOHATUN U KaTETOPUH, IPOSBISAET
HU3KYIO KyJIbTYpPY 3HaHHM, HE BIa/leeT OCHOBHBIMU YMEHHSIMU U
HaBbIKAMU TIPU BBINIOJIHEHUU MpakTHUecKux 3amad. CTyaeHT
OTKA3bIBAETCSI OT OTBETOB Ha JAOTMOJHUTEIbHBIE BOITPOCHI.

7) YueoHo-MeTOAHYeCKOe H HHPOPMALIMOHHOE o0ecTeYeHue
AUCHUTLTHHBI:
a) OCHOBHAA JIMTEepaTypa:

1. Konnpamuna E.W., AHrauiickuii s3plKk. Y4ueOHOE MMOcoOHe 1O JCIOBOU
kommyHukanuu / Kounpamuna E.U., Jlykuna A.A., Cepenuna M.J., BunankoBa
O.A. - M. : Ilpomereii, 2018. - 244 c. - ISBN 978-5-907003-05-7 - Tekcr :
anektponnbii /[ DBC «KoncynpTanT ctymenta» . [caiit]. - URL
http://www.studentlibrary.ru/book/ISBN9785907003057. - Pexxum moctyna : 1o
TIO/ITTHCKE.

2. Uepemuna B.b., [lenoBoii anrnmiickuii si361k / Yepemuna B.b. - M. :
®JIMHTA, 2016. - 150 c. - ISBN 978-5-9765-2664-8 - TekcT : 31eKTpOHHBIH //
9bC «KoHcynpTaHT CTYACHTa»: [caiiT]. - URL
http://www.studentlibrary.ru/book/ISBN9785976526648.html — Pexxum nocrymna :
IO TIOJIITUCKE.



http://www.studentlibrary.ru/book/ISBN9785907003057
http://www.studentlibrary.ru/book/ISBN9785976526648.html

0) AOMOTHUTEJIbHAS JTUTEPATypa:

1. EBcrokoBa T.B., Aarmmiickuii s361k / EBciokoBa T.B. — M. : ®JIMHTA,
2017. — 357 c. — ISBN 978-5-9765-0115-7 — Tekcr : anexrponHsiit // OBC
«KoHcynpTaHT CTYJICHTa»: [caiT]. — URL
http://www.studentlibrary.ru/book/ISBN9785976501157.html. — Pexxum noctyna :
0 MOJITUCKE.

B) METOAMYECKHE YKAZAHUS

Meronuueckue yka3zaHusl JUIsl CaMOCTOSITENIbHOM paboOThl MO JUCUUIUIMHE
«IlepeBo oduLMATBLHO-AEIOBOW JUTEPATYPbI» (IS CTYJAEHTOB CHEUUAIBbHOCTH
«IlepeBony) / Coctas. : E. A. bapunko. — Jlyraunck : uza-so JII'Y um. B. Jlans,
2016. 28 c.

I') HHTEPHET-PecypcChl:

MunuctepctBo  oOpasoBanuss u Hayku Poccuiickoit ®enepauuun  —
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MunucrepcTBo 00pazoBaHus U Hayku Jlyranckoi Hapoanoit PecniyOnmku —
https://minobr.su

Haponusiii coBet Jlyranckoit Haponuoii Pecniyomuku — https://nsinr.su

[Toptan denepanbHBIX rOCYIaPCTBEHHBIX 00pa30BaTEIbHBIX CTAH/IaPTOB
BBICIIIETO 0Opa3oBanus — http://fgosvo.ru

denepanbHblii mopran «Poccuiickoe oopasoBanue» — http://www.edu.ru/

Nudopmarmonnas cucrema «ExnHoe okHO 10CTyma K 00pa3oBaTeIbHbIM
pecypcamy» — http://window.edu.ru/

denepanbHbIi  LIEHTP HWHOOPMAIMOHHO-00PA30BATEIIBHBIX  PECYPCOB  —
http://fcior.edu.ru/

JJIeKTPOHHBbIEe OUOJINOTEYHbIE CHCTEMBI M pecypchbl DJIEKTPOHHO-

oubnmoreunas cuctema «KOHCYIbTaHT CTYEHTa» —
http://www.studentlibrary.ru/cgi-bin/mb4x

DJIeKTPOHHO-OHOIHOTCUHAS cucTemMa «StudMed.ru» -
https://www.studmed.ru

NupopmaunoHHbIN pecypc OnOIHOTEeKH o0pa3oBaTeJIbHOM
OpraHu3anun

Hayunas 6ubnmorexa umern A. H. Konsiera — http://biblio.dahluniver.ru/

8. MaTepuajibHO-TeXHUYECKOe " NporpamMMHoe o0ecrneyenune
AUCHHIJINHBI

OcBoenune mucuumuivabl  «llepeBos oduIMANBHO-AETOBON JIUTEPATYPHI
(aHTTIMHACKUN SI3BIK)» TPEANoJiaraeT UCMOJIb30BaHUE AKAJEMHUUYECKUX ayJUTOPUH,
COOTBETCTBYIOIIMX JIEMCTBYIOIIMM CAHUTAPHBIM M MPOTHUBOIIOXKAPHBIM MPABUIIAM
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[Ipouee: pabouee MecTo mpemnojiaBaTesisi, OCHAIIEHHOE KOMITBIOTEPOM C
nocTynoM B IHTepHeET.
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conversations.

DoHIbI OLICHOYHBIX cpeAcTB o Aucuuiuinee «lepesox opuuuaabHo-
AeJIOBOM JIUTEPATYPbI (AHTIMHCKUN A3BIK))»

Bomnpocsl 1J1s1 00cyxaeHus (B BUae J0KJIa1a, COOOIICHMS):

The notion of business communication.

Types and forms of business communication.

The main barriers to effective business communication.
Business correspondence.

Business letters as the instrument of business communication.

The main features of business writing style.
Structural and graphic form of English Business letters.
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Business letter layout. The Letterhead. The Inside Address. The Date. The
Salutatlon The Body Text. The Complimentary Close. The Surname and the
Signature.

9. Translation of business archaic words, set expressions, and clichés, personal
names.

10. Lexico-grammatical peculiarities of English business letters in original and
translation.

11. Semantical aspects of translation of business literature.

12. Translation of business abbreviation, international words.

13. Business communication and its forms.

14. The features of formal and informal conversations.

15. The organization of negotiations.

16. Styles and forms of negotiations.

17. Business telephoning.

18. Negotiations.

19. Business telephoning as a form of business communication.

20. The peculiarities of business telephoning.

Kputepuu u mkaja oueHMBaAHUA M0 OLIEHOYHOMY CPEICTBY
JIOKJIa]1, COO0IIIeHHe:

[Ixana OLICHHBAHMS Kpurepnii oneHuBanus
(uHTEpBa 6aNIOB)
5 Hoxknaz (cooblLieHne) npeAcTaBIeH(0) Ha BHICOKOM YPOBHE (CTYAEHT

B IIOJIHOM 00BEME OCBETHJI pacCMaTpHBAEMYIO0 HpOOIEeMaTHKY,
IPUBEJI APTYMEHTHl B IIOJIb3Y CBOUX CYXJIEHHUH, BIIAJEET
po(UIBHBIM MOHATHHHBIM (KaTeropuaibHbIM) alnapaTtoM u T.11.)

4 Hoxnan (cooOmienue) npeacTaBieH(0) Ha cpeiHeM YpOBHE (CTYACHT
B I1I€JIOM OCBETHJI paccMaTpUBAeMyl0 MpOOJIEeMaTUKy, MPHUBEI
apryMEHThl B TOJb3y CBOUX CYXKACHHH, JOMYyCTUB HEKOTOpPHIE
HETOYHOCTH U T.I1.)

3 Joxan (cooOmienne) mnpeacTaBieH(0) Ha HU3KOM YPOBHE (CTYACHT




JIOIIYCTUJI CYILIECTBEHHBIE HETOYHOCTH, H3JI0KWUJI Marepuan ¢
omMOKaMHu, HE BJaJEeT B JOCTATOYHOH CTENEeHH NpOQHIbHBIM
KaTeropuabHbIM aIIapaToM M T.I1.)

2 Joxman (cooOimieHne) mpeacTaBieH(0) HAa HEYIOBICTBOPUTEIHHOM
YpPOBHE WJIM HE MpPEACTaBi€H (CTYIEHT HE T'OTOB, HE BBIOJHUII
3a7[aHue U T.I1.)

IIpuMepsl 3agaHui
Translate the following texts into Russian:

A. FOREIGN TRADE

In the realm of foreign commerce, the US led the world in the value of
imports in 1986, and was second only to the Federal Republic of Germany in the
value of exports. Exports of domestic merchandise, raw materials, agricultural and
industrial products, and military goods amounted in 1985 to nearly $207 billion.
One rapidly growing export category was computers, which rose from $1.2 billion
in 1970 to $13.8 in 1985, grain exports rose from $2.6 to $11.25 in 1985.

From the value of combined exports and imports, the largest proportion of
US foreign trade is with the nations of the Western Hemisphere. Canada is the
nation’s single best customer and supplier.

The UK, the world’s fourth-largest trading nation, is highly dependent on
foreign trade. It must export almost all its copper, ferrous metals, lead, zinc,
rubber, and raw cotton. Its exports, about 67 % of which are manufactured goods,
account for more than 30 % of GDP (Gross Domestic Product).

Principal trade partners in 1986 were as follows: FRG, US, France.

B. THE ECONOMIC SYSTEM

Every economic system tries to anticipate and then meet human needs
through the production and distribution of goods and services. The economic
system is the mechanism that brings together natural resources, the labor supply,
technology, and the necessary entrepreneurial and managerial talents. So, the first
ingredient of an economic system is the natural resources from which goods are
produced, and which include the natural fertility of the soil, minerals, forests,
rivers and the riches of the sea. Unlike the other ingredients, the natural resources
are limited in supply, but good organization of living helps cope with this problem.
Second, the amount of available labor and its quality — how hard people are willing
to work and how skilled they are — helps determine the health of an economy. The
strong emphasis placed on education, including technical and vocational education,
also contributes to a country’s economic success. Third, enterprises, which are well
organized, well managed and which use up-to-date equipment will generally be
more efficient than those, which are poorly equipped and badly managed. This
means that an enterprise should follow the world technological achievements in
order to perform better results.

C. FACTORS OF PRODUCTION




The resources that go into the creation of goods and services are the factors
of production. The factors of production include natural resourses, human
resourses, capital and entrepreneurship. Each factor of production has a place in an
economic system, and each has a particular function.

Economists use the term "land™ when they speak of natural resources as a
factor of production.

Economists call physical and mental efforts that people put into the creation
of goods and services labour. The price paid for the use of labour is called wages.
Payment-for the use of someone's else's money, or capital, is called interest. To the

economists physical capital (or capital as it is commonly called) is something
created by people to produce other goods and services.

Closely connected with labour is the consept of entrepreneurship, the
managerical or organizational skills needed by most firms to produce goods and
services. The entrepreneur brings together the other three factors of production.
When they are successful, entrepreneurs earn profits. When they are not
successful, they suffer losses.

D. MICROECONOMICS AND MACROECONOMICS

Economists have two ways of looking at economics and the economy. One
IS macro approach, the other is the micro.

Macroeconomics is the study of the economy as a whole; microeconomics is
the study of individual consumers and the business firm.

Macroeconomics examines questions such as how fast the economy is
running; how much overall output is being generated; how much total income. It
also seeks solution to macroeconomic problems such as how employment can be
increased, and what to do in order to increase the output of goods and services.

Microeconomics examines cause-and-effect relationships that influence
choices of individuals, business firms and society. It deals with things such as
scarcity, choice and opportunity costs, and with production and consumption.
Principal emphasis is given by microeconomics to the study of prices and their
relationship to units in the economy.

E. THE MARKET ECONOMY

The market or free enterprise economy is one in which the decisions of
many individual buyers and sellers interact to determine the answers to the
questions of What, How and Who.

In addition to buyers and sellers there are several other essential elements in
the market economy. One of these is “private property”. By “private property”
people mean the right of individuals and business firms to own the means of
production. Although markets exist in tradtional and command economies, the
major means of production (firms, factories, farms, mines, etd.) are usually
publicly owned. That is they are owned by groups of people or by the government.
In the market economy the means of production are owned by private individuals.
Private ownership gives people the incentive to use their property to produce
things that will sell and earn them a profit. This desire to earn profits is a second
ingredient in the market economy. Often referred to as the profit motive, it



provides the fuel that drives sellers to produce the things that buyers want, and at a
price they are willing to pay.

There are, however, no "pure" market economies in the world today.
Changes in the economies of the former Soviet Union and some other socialist
countries have brought elements of the market into the command economies. As
the number of privately owned businesses has increased, economists have begun to
call the economies in those countries as “mixed economies"

F. THE ECONOMIC GROWTH

The economic growth refers to an increase in a county’s annual output of
goods and services. The measurement of output, which is used to measure
economic growth is normally the Gross National Product (GNP). However, the
Gross Domestic Product (GDP) is also used for this purpose. The rate of economic
growth is often used as a measurement of changes in the standard of living. This
means that it is changes in real GNP, which are important. Increases in GNP,
which are simply due to price increases cannot be treated as economic growth. If
changes in GNP are to be used to measure how the standard of living is changing,
we must also take account of population changes. For example, if real GNP
increases by 3 percent in one year, but total population also increases by 3 percent
in the same year, there would be no change in the average standard of living. It is
growth in output per person, which makes higher living standards possible.
Economic growth can come in two ways. First, a country may have many people
out of work and much capital and land lying idle. If these resources are put to
work, GNP will increase. This is described as short-run growth because, if other
things do not change, there will be no further growth once full employment has
been achieved. And second, even when all resources are fully employed, however
economic growth is still possible. Increases in the supplies of labor and capital, and
increases in the efficiency with which economic resources are being used, will lead
to increases in total output. This is described as long-run growth.

G. INTERNATIONAL TRADE

The basic idea of international trade and investment is simple: each country
produces goods or services that can be either consumed at home or exported to
other countries.

The main difference between domestic trade and international trade is the
use of foreign currencies to pay for the goods and services crossing international
borders. Although global trade is often added up in U.S. dollars, the trading itself
involves various currencies. Japanese videocassette recorders are paid for in Euros
in Berlin, and

German cars are paid for in U.S. dollars in Boston. Indian tea, Brazilian
coffee, and American films are sold around the world in currencies as i\ erse as

Turkish liras and Mexican pesos.

Whenever a country imports or exports goods and services, there is resulting
flow of funds: money returns to the exporting nation, and nmey flows out of the
importing nation. Trade and investment is a n o-way street, and with a minimum of
trade barriers, international i ide and investment usually makes everyone better off.



In an interlinked global economy, consumers are given the oppor- mity to
buy the best products at the best prices. By opening up mar-ls, a government

allows its citizens to produce and export those lungs they are best at and to import
the rest, choosing from whatever lie world has to offer.

H. THE US INDUSTRY (PART I)

The U.S. is prospering in the global technological economy because it is
effectively employing the world’s diverse resources. Most products are assembled
from parts made in many different countries. Boeing aircraft, for example, are
assembled in Seattle out of key components fabricated in Japan, Korea, Israel, and
elsewhere. General Electric assembles washing machines in a highly automated
plant in Louisville, Ky., but the electronics come from Mexico. Just as
corporations tap the financial and manufacturing capabilities of other nations, they
also tap their intellectual resources to develop competitive products and services.
Today over 15 percent of a company-financed Research and Development in the
U.S. is performed by American subsidiaries of foreign-owned companies. In turn,
U.S. companies per form some $10 billion of R&D abroad.

Although some feel that the creative fruits of American R&D are being
exploited by other countries, a recent report from the National Academy of
Engineering belies this view. The academy concluded that "any country, including
the U.S. should welcome R&D activity within its borders, regardless of the
nationality of the R&D performer." Foreign-funded R&D expands the pool of
basic knowledge, facilitates the transfer of technology to the United States, and
employs American scientists and engineers. The global interweaving of production
and R&D has its downside, of course, such as the migration of jobs overseas.
Wages are lower in many countries for everyone from production workers to
scientists and engineers; computer programmers in India and Bulgaria earn one-
tenth the salary of U.S. programmers. Still, the countervailing tendency of foreign
companies to have their U.S. subsidiaries take on production, marketing, and R&D
offsets this outflow of jobs.

I. THE US INDUSTRY (PART II)

Over the past decade, key U.S. industries have maintained and broadened
their world-competitive position and others have been newly established. The
semiconductor and automobile industries, in particular, are once again competitive.
The communications, software, entertainment, pharmaceuticals. chemicals and
energy industries are also thriving-though in many cases the boom has come only
after painful corporate restructuring and downsizing.

U.S. prosperity can be attributed in part to enlightened economic and trade
policies, a national commitment to investment in science and technology, and a
continuing determination to fund graduate-level science and engineering education.
But the most fundamental reason for the success of the U.S. economic system is its
ability to take advantage of new technology and adapt to competitive challenges.
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The car industry is a good example. Japan used lean manufacturing and the
development of high-quality, fuel-efficient vehicles to capture a large share of the
U.S. automobile market. But U.S. automakers have responded with their own
version of efficient manufacturing processes and also produce high-quality
products. And when the U.S. steel industry became uncompetitive in world
markets, companies imported new steelmaking technology from abroad and
devised some of their own. Minimills in the United States now produce specialty
steel at the lowest cost per ton in the world.

And despite all the political bickering about the government's role in
advancing the country's economic welfare, federal and state entities have proved
capable of pragmatic action.
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OuneHoYHbIE CPeICTBA IJIA IPOMEKYTOYHOM ATTeCTAIMHU (IK3aAMEH)
The notion of business communication.
Types and forms of business communication.
The main barriers to effective business communication.
Business correspondence.
Business letters as the instrument of business communication.
The main features of business writing style.
Structural and graphic form of English Business letters.
Business letter layout. The Letterhead. The Inside Address. The Date. The Salutation. The
Body Text. The Complimentary Close. The Surname and the Signature.
The Body Text of the business letter.
The Letterhead and the Salutation in a business letter.
Translation of business archaic words.
Translation of set-expressions.
. Translation of clichés.
Translation of personal names.
Translation of neologisms in business letters.
Lexical peculiarities of English business letters in original and translation.
Grammatical peculiarities of English business letters in original and translation.
Semantical aspects of translation of business literature.
Translation of business abbreviations.
Translation of international words.
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v. Business communication and its types.
w. The features of formal and informal conversations.
X. The organization of negotiations.

y. Styles of negotiations.
z. Forms of negotiations.

aa. Business telephoning. Negotiations.
bb.Business telephoning as a form of business communication.
cc. The peculiarities of business telephoning.

Kpurepun n mikana oueHUBaHUs MO0 OLIEHOYHOMY CPEJCTBY TPOMEKYTOUYHBIN

KOHTPOJIb (9K3aMEH)

[IIxana oneHnuBaHus
(nHTEpBaAN OANIIOB)

Kpurepuit onennBanus

orm4HO (5)

CryneHT ri1ry0oKo U B IOJIHOM 00bEME Bia/ieeT MPOrpaMMHBIM
MaTtepuaioM. ['paMOTHO, HCUEpIBIBAIONIE M JIOTUYHO €ro
M3JIaraeT B yCTHOU WJIH MUChbMeHHO# ¢opme. [Ipu sToM 3HaeT
PEKOMEHIOBaHHYIO JINTEPATYPY, MPOSBISET TBOPUESCKUH ITOIXO
B OTBETaX Ha BOTPOCHI U MPAaBMIIEHO 000CHOBBIBAET ITPHHSTHIE
pelIeHus, XOpoIIo BJIaAeeT YMEHHUSIMH W HaBBIKAMH IIPU
BBITIOJTHEHUH TPAKTUIECKUX 33/1a4.

xoporiio (4)

CryneHT 3HaeT MporpaMMHBIN MaTepHUall, T[PaMOTHO U IO CYTH

W3JIaraeT €ro B YCTHOM WJIM MHCHbMEHHOUW (opMme, JomycKas
HE3HAYUTEIIbHBIC HETOYHOCTH B YTBEP)KIEHUAX, TPAKTOBKAX,
OTIPEICIICHUAX U KaTETOPUAX WM HE3HAYUTEIbHOE KOJIUIECTBO
omn6ok. [Ipu sToM Brageer HEOOXOAMMBIMM YMEHUSAMH M

HABBIKAMU NP BBIITOJIHEHUH NNPAKTUYECKUX 3aa4.

YIOBIIETBOPUTEIHHO (3)

CTyzeHT 3HaeT TOJIbKO OCHOBHOM MPOTpaMMHBINA MaTepual,
JOIYCKAeT HETOYHOCTH, HEJOCTATOYHO YETKHE (DOPMYITUPOBKH,
HETIOCIICI0BATEIPHOCTh B OTBETAX, U3J1aracMbIX B YCTHOW WK
nucbMeHHOM opMme. [Ipu 3TOM HETOCTATOYHO BIIaeeT
YMEHHSIMH M HaBbIKAMU IPHU BBIMOJIHEHUHN MPAKTHYCCKUX 33]1aY.
Homnyckaet 10 30% ommb0OK B M31aracéMpIX OTBETaX.

HEYIOBJICTBOPHUTEIBHO (2)

CTy,Z[eHT HE 3HaeT 3HAYMTEILHON dYacTu nporpaMmMHOIro
Marcpualia. HpI/I 9TOM HOITYCKACT NPUHIUIINAIBHBIC OIINOKHU B
JA0Ka3aTCJIbCTBAX, B TPAKTOBKC MMOHATUH U KaTeFopI/Iﬁ, IMPOABJIACT

HU3KYIO KYJIBTYPY 3HaHHI>'I, HC BJIAICECT OCHOBHBIMHU YMCHUSIMU U
HaBbIKaMH IIPU BBIINIOJIHCHHUH IIPAKTHYCCKHUX 3aaad. CTyI[CHT
OTKa3bIBACTCA OT OTBCTOB HAa AOIIOJIHHUTCIIbHBIC BOIIPOCHI
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3acemanus Kagenpol
(xadenp), Ha KOTOPOM OBLTH
paccMOTpEeHBI U 0JJ00PECHBI
U3MCHCHHS U NOIIOJIHCHUA

[Toammcs (c
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3aBeIYIONIETO Kadeapoid
(3aBemyrouux kadeapamn)
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