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CTpykTypa U conep:KaHue TUCHUIINHBI
1. Hean u 3a1a4u TUCUMILUIUHBI, €€ MECTO B YUeOHOM mpoiecce

Heab u3ydyeHusi TMCHUIIMHBI — (GOPMUPOBAHUE M PAa3BUTHE y CTYICHTOB
KOMMYHUKATHUBHBIX aHTJIOS3bIYHBIX HABBIKOB JUISl UX HUCIIOJIb30BAaHUS MIPU PELICHUH
npo(ecCHOHANBHBIX 3a/7ad M B TOBCEJHEBHOM OOIICHUM, pPAa3BUTHE YMEHHMA
IPAaBWIBHOTO O(OPMIICHUS MBICIM HA AHIVIMMCKOM $3bIKE C TOYKH 3pEHMS
(OHETUKM, TpaMMaTHUKH, JIEKCUKH; Pa3BUTUE HABBIKOB YCTHOM U INHCbMEHHOU
KOMMYHHMKAIIMH; COBEPUICHCTBOBAHNE YPOBHS BJIAJICHUSl AHTJIMUCKUM SI3BIKOM JUIS
OCYILIECTBIIEHUS MPOPECCUOHANTBHOMN AESITEIbHOCTU B HHOSI3BIYHON cdepe.

3amavuu:
- COBEpIICHCTBOBAHMUE JICKCUKO-TPAMMATHYECKUX HABBIKOB 1O MHOCTPAHHOMY
A3BIKY, TIOJIYYEHHBIX B PEe3yJIbTaTe€ OCBOCHHUS MPOrPAMMBI CPEIHEH IIIKOJIBI;
- peanuzanus 3HAHUN JIEKCHUKO-TPAMMaTHYECKOr0 MaTepualia TUIUYHOTO st
cutyanuid  mpo)eCCUOHAILHOTO  OOIIEHUS Ha HWHOCTPAHHOM  SI3BIKE TIPHU
OCYILIECTBJICHUU BCEX BUIOB MUCbMEHHOM M YCTHOW KOMMYHUKAIIUY;
-  pa3BUTHE U 3aKpEIJICHUE YMEHUW U HABBIKOB MOHOJOTUYECKON U
JIMAJIOTUYECKON peur B 00JIACTH UHOA3BIYHOM KOMMYHUKAIUY;
- COBEpILICHCTBOBAHHE HABBIKOB UTCHUS U MIEPEBOAA MHOS3BIYHBIX TEKCTOB;
- (dopmupoBaHHE y CTYJICHTOB MO3UTUBHOTO OTHOIIEHUS K SI3bIKY M KYJBTYpE
CTpaHbl U3y4aeMOTO A3bIKA;
- OBJAJICHUE CUHTAKTUKO-CTWJIMCTUYECKUMH OCOOCHHOCTSIMA HWHOCTPAHHOTO
A3bIKa (AHTJIUIACKUI);
-  pa3BUTHE y  CTYIEGHTOB yMEHHUS  CaMOCTOATEIbHO  OCYIIECTBISAThH
KOMMYHUKAIIMIO HA UHOCTPAHHOM SI3bIKE.

2. Mecto nucuumuiaibl B ctpykrype OOII BO.

Huctunnvaa «/HOCTpaHHBIN SI3bIK» (QHTVIMMCKUN) OTHOCHTCS K 0a30BOM
JTUCUUTUIMHE TYMAHUTAPHOTO, COLMAIIBHOTO ¥ SKOHOMUYECKOT0 LIUKJIA.

HeoOxonumMbIMu yCIOBUSMHM JJIsl OCBOCHUS JTUCHMIUIMHBI SBJISIOTCS: 3HAHUS
OCHOBHOI'O Kypca CpEOHEW IIKOJbl IO AHTJIMHCKOMY S3bIKy, YMEHUE YUTATh U
MEPEBOAUTH TEKCThI IKOHOMUYECKOTO XAPAKTEPA C aHTJIUMCKOTO A3bIKa WMCHOJIb3YS
CJIOBapb, MWMETh HABBIKM IPOCMOTPOBOTO UTEHHUS; ONPEAECTATh OCHOBHBIE
rpaMMaTUYECKUE CTPYKTYPhl M HCHOJIb30BaTh X B YCTHOW M IHCBMEHHOM pEYH;
COCTaBJIATH MOHOJIOTMYECKHE M JUAJIOTMYECKHE BBICKA3bIBAaHUS B O00BEME
IIPOrPaMMBbI CPEJTHEMN IIKOJIBI.

Conepxxanue  JUCIHUIUIMHBI  SBIASETCS  JOTMYECKUM  MPOJOHKECHHUEM
COAECpKAHUS TUCUUIUIMHBI VIHOCTpaHHBIN SI3bIK, U3YYaEMOW B CPEIHEH IIKOJIE, U
CJIy’KUAT OCHOBOM JJ11 OCBOCHUS NUCUUIUIUHBI « MTHOCTPaHHBIN SI3BIK.



3. TpeOoBaHusl K pe3yJibTATaM OCBOEHHS COAEPKAHUS U CIUIITHHBI

KOH 1 HAUMCHOBAHUEC

Mupukatopsl 1O0CTHKEHUI

HepequL IJIAHUPYEMBIX

KOMITCTEHIINT KOMITETEHIINH (TI0 pean3yeMoil | pe3yJIbTaToB

JACITUTITIHE)
VK- 4 Cnocob6en ocymectBiusite | YK-4.1. 3Haer MPUHLUIB! | 3HATH! rpaMMaTH4YEeCcKue,
JIEJIOBYIO0 KOMMYHHUKAIIHIO B MOCTPOCHHUS YCTHOTO U | JIEKCUYECKHe, CHHTaKCHYECKHE
YCTHOI 1 MUCBMEHHOU (hpopmax MICBMEHHOTO BBICKA3bIBaHHS Ha O0COOCHHOCTH ~ HMHOCTPAHHOTO
Ha TOCYJapCTBCHHOM SI3bIKE WHOCTPAaHHOM S$I3BbIKE; TpaBHUja W | S3bIKA; paBuiIa u

Poccuiickont @enepannu u
HHOCTPAHHOM (BIX) SI3BIKE (aX)

3aKOHOMEPHOCTH
MHUCBMEHHOM

JICKCHYCCKUC,

0CcO0EHHOCTH
[TOCTPOCHUS

SA3BIKC.

VYK-4.2. Bnageer
YTEHUs] W TMepeBoja
npodeccuoHaIbHON

YCTHOM u

KOMMYHUKalUH, TpaMMaTUIC€CKUC,
CTUIHMCTHYCCKUC

BBICKA3bIBAHHs Ha
HWHOCTPAHHOM S3BIKC.

HaBBIKAaMHU

TCKCTOB

HalpaBJICHHOCTH Ha HHOCTPAHHOM

VYMeTh:

BbIABJIATDH
TCKCTC

Braners: HaBRIKAMHA
MOCTPOCHUS YCTHOTO U
IINCBbMCHHOI'O BBICKA3bIBAHUA
Ha MHOCTPAHHOM SI3BIKE;
HaBBIKAMHU YTEHHS U TEepPeBOja
TEKCTOB MpodecCHoHaIbHON
HaIPaBIEHHOCTH Ha
WHOCTPAHHOM S3bIKE.

3aKOHOMEPHOCTH OOIICHUS Ha
WHOCTPAHHOM S3bIKE;
CTPYKTYpHBIE
YCTHOU Y MUCbMEHHOW PEYH.

0CcO0EHHOCTH

UCTIONH30BaTh
JIEKCUYECKHE, TPaMMaTHICCKHUE,
CHUHTAaKCUYECKHUE OCOOCHHOCTH
MHOCTPAHHOTO $3bIKA B YCTHOU
U TIMCHbMEHHOW KOMMYHHKAIHH,
WHOA3BIYHOM
WH(POPMAITHIO
HEOOXOAUMYIO ISl  PEIICHHS
npoQecCHOHANTBHBIX 3a7ad.

4. CTpyKTYypa  cojiepKaHue TUCUUILTHHbI

4.1. O6bem yueOHOM JUCHMILUIUHBI U BUAbI Y4e0HOIl padoThI

O0beM yacoB (3a4. ef.)

. Ounasn QOuno- 3aouynas
Bup yyeOHoii padoTbl
dopma 3a04Hast dopma
dopma
Oo0umas yueOHast HArpy3Ka (Bcero) 216 216 -
(6 3au.en.) | (63au.em)
Oo6s13aTe/IbHASI KOHTAKTHAs padoTa (Bcero) - - -
B TOM 4HCJIe:
Jlekun - - -
CeMuHapcKue 3aHATHUS - - -
[IpakTHdeckue 3aHATHS 108 40 -
JlaGopatopHble paboTEHI - - -
Kypcosast paboTa (KypcoBoi IpOeKT) - - -
Hpyrue dhopmbl 17§ METOJIBI OpraHu3aIuu - - -
00pazoBaTensHOTO TIporecca (pacuemuo-epaguueckue
pabomvi, ”HAVNBUAYAIbHBIC 3a4aHUs U 1H.1.)
CamocTtosiTeibHasi padoTa CTyAeHTa (Bcero) 108 176 -

®dopma aTTecTaiuun

3a4er, 3a4eT, 9K3aMeH




4.2. Conep:kaHue pa3aesioB IMCHUNINHBI:

Cemectp 1
Tema 1
Text on speciality
Grammar: The sentence and its structure. Types of the sentences.
Topic: Student’s working day
Tema 2
Text on speciality.
Grammar: The propositions of place in the structure of the sentence.
Topic: Student’s working day.
Tema 3
Text on speciality
Grammar: The prepositions of direction in the structure of the sentence.
Topic: Student’s working day
Tema 4
Text on speciality
Grammar: The prepositions of time in the structure of the sentence.
Topic: Student’s working day
Tema 5
Text on speciality
Grammar: The Noun: gender, number, case.
Topic: Student’s working day
Tema 6
Text on speciality
Grammar: The verb to be, to have, the construction there + to be.
Topic: Our University
Tema 7
Text on speciality
Grammar: Classification of pronouns.
Topic: Our University
Tema 8
Text on speciality
Grammar: Personal pronouns.
Topic: Our University
Tema 9
Text on speciality
Grammar: Types of questions.
Topic: Our University
Tema 10
Text on speciality.
Grammar: The Numeral.
Topic: Our University.



Tema 11

Text on speciality

Grammar: The Adjective. The Degrees of Comparison.
Topic: Our University

Tema 12

Text on speciality

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl

Tema 13

Text on speciality

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl

Tema 14

Text on speciality

Grammar: Modal Verbs.

Topic: V. Dahl

Tema 15

Text on speciality

Grammar: Modal Verbs and their equivalents.

Topic: V. Dahl

Tema 16

Text on speciality

Grammar: The Continuous Tense in the Active Voice.
Topic: V. Dahl

Tema 17

Text on speciality

Grammar: Continuous and Indefinite Tenses in the Active Voice.
Topic: Presentation of the oral topic

Cemectp 11
Tema 1
Text on speciality
Grammar: The Perfect Tense in the Active Voice.
Topic: The Russian Federation.
Tema 2
Text on speciality
Grammar: Perfect and Indefinite Tenses in the Active Voice.
Topic: The Russian Federation
Tema 3
Text on speciality
Grammar: The Perfect Continuous Tense in the Active Voice.
Topic: The Russian Federation
Tema 4
Text on speciality



Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation.

Tema 5

Text on speciality

Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation

Tema 6

Text on speciality

Grammar: The Passive Voice.

Topic: The Russian Federation

Tema 7

Text on speciality

Grammar: The Passive Voice or Active Voice.
Topic: The Russian Federation

Tema 8

Text on speciality

Grammar: The Passive Voice in the structure of professionally oriented text.
Topic: The Russian Federation

Tema 9

Text on speciality

Grammar: Correlative conjunctions.

Topic: The Lugansk People’s Republic

Tema 10

Text on speciality

Grammar: The Sequence of Tenses. The Future in the Past.
Topic: The Lugansk People’s Republic

Tema 11

Text on speciality.

Grammar: Reported Speech: the declarative sentence.
Topic: The Lugansk People’s Republic.

Tema 12

Text on speciality

Grammar: Reported Speech: the interrogative sentence.
Topic: The Lugansk People’s Republic

Tema 13

Text on speciality.

Grammar: Reported Speech: the imperative sentence.
Topic: The Lugansk People’s Republic.

Tema 14

Text on speciality

Grammar: Conditionals: type 1.

Topic: The Lugansk People’s Republic

Tema 15

Text on speciality



Grammar: Conditionals: type 2, 3.
Topic: The Lugansk People’s Republic
Tema 16

Text on speciality

Grammar: If-sentences.

Topic: The Lugansk People’s Republic
Tema 17

Text on speciality.

Grammar: The Asyndetic subordination.
Topic: Presentation of the oral topic

Cemecrp IIT
Tema 1
Text on speciality
Grammar: The Non-finite forms of the verb: the Infinitive, its forms and functions.
Topic: The United Kingdom of Great Britain and Northern Ireland
Tema 2
Text on speciality
Grammar: The Objective-with-the-Infinitive Construction.
Topic: The United Kingdom of Great Britain and Northern Ireland
Tema 3
Text on speciality.
Grammar: The Subjective-with-the-Infinitive Construction.
Topic: The United Kingdom of Great Britain and Northern Ireland
Tema 4
Text on speciality
Grammar: Non-finite forms of the verb: Participle I, its forms and functions.
Topic: The United Kingdom of Great Britain and Northern Ireland
Tema 5
Text on speciality
Grammar: Non-finite forms of the verb: Participle 11, its functions.
Topic: The United Kingdom of Great Britain and Northern Ireland
Tema 6
Text on speciality
Grammar: Participle I or Participle 1.
Topic: The United States of America
Tema 7
Text on speciality
Grammar: Participial Constructions.
Topic: The United States of America.
Tema 8
Text on speciality
Grammar: Absolute Participial Constructions.
Topic: The United States of America.



Tema 9

Text on speciality

Grammar: Non-finite forms of the verb: the Gerund, its forms and functions.
Topic: The United States of America
Tema 10

Text on speciality

Grammar: The Gerund or the Infinitive.
Topic: The United States of America
Tema 11

Text on speciality

Grammar: The Gerund or the Participle.
Topic: My future specialty

Tema 12

Text on speciality

Grammar: ing-forms

Topic: My future specialty

Tema 13

Text on speciality

Grammar: Composite prepositions.
Topic: My future specialty

Tema 14

Text on speciality

Grammar: Word-connectors.

Topic: My future specialty

Tema 15

Text on speciality

Grammar: Word substitutes: one, it, that.
Topic: My future specialty

Tema 16

Text on speciality

Grammar: Structural peculiarities of professionally oriented texts.
Topic: My future specialty

Tema 17

Text on speciality

Grammar: Grammatical and lexical peculiarities of professionally oriented texts.
Topic: Presentation of the oral topic

4.3. Jlekniuu MporpamMMoii He MPeyCMOTPEHbI.

4.4. TlpakTH4yecKHe 3aHATHUS

Ne i/ Ha3Banue TeMbl O0BeM yacoB
Ounas Ouno- 3aouHas
¢popma 3204HaA ¢popma
dopma

Cemecrp |

9



Tema 1

Text on speciality.

Grammar: The sentence and its structure. Types of the
sentences.

Topic: Student’s working day.

Tema 2

Text on speciality.

Grammar: The propositions of place in the structure of
the sentence.

Topic: Student’s working day.

Tema 3

Text on speciality.

Grammar: The prepositions of direction in the structure
of the sentence.

Topic: Student’s working day.

Tema 4

Text on speciality.

Grammar: The prepositions of time in the structure of
the sentence.

Topic: Student’s working day.

Tema 5

Text on speciality.

Grammar: The Noun: gender, number, case
Topic: Student’s working day.

Tema 6

Text on speciality.

Grammar: The verb to be, to have, the construction
there + to be

Topic: Our university.

Tema 7

Text on speciality.

Grammar: Classification of pronouns.
Topic: Our university.

Tema 8

Text on speciality.

Grammar: Personal pronouns.
Topic: Our university.

Tema 9

Text on speciality.

Grammar: Types of questions.
Topic: Our university.

10

Tema 10

Text on speciality.
Grammar: The Numeral.
Topic: Our university.

11

Tema 11

Text on speciality

Grammar: The Adjective. The Degrees of Comparison.
Topic: Our university.

10




12

Tema 12

Text on speciality.

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl.

13

Tema 13

Text on speciality.

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl.

14

Tema 14

Text on speciality.
Grammar: Modal Verbs.
Topic: V. Dahl.

15

Tema 15

Text on speciality.

Grammar: Modal Verbs and their equivalents.
Topic: V. Dahl.

16

Tema 16

Text on speciality.

Grammar: The Continuous Tense in the Active Voice.
Topic: V. Danhl.

17

Tema 17

Text on speciality.

Grammar: Continuous and Indefinite Tenses in the
Active Voice.

Topic: Presentation of the oral topic.

Hroro:

36

10

n/n

Ha3Banue TeMbl

O0nLeM yacoB

Ounas
¢opma

OuHo-
3204Hasd

¢opma

3aouHnas
¢opma

Cemectp ||

Tema 1

Text on speciality.

Grammar: The Perfect Tense in the Active Voice.
Topic: The Russian Federation.

Tema 2

Text on speciality.

Grammar: Perfect and Indefinite Tenses in the Active
Voice.

Topic: The Russian Federation.

11




Tema 3

Text on speciality.

Grammar: The Perfect Continuous Tense in the Active
Voice.

Topic: The Russian Federation.

Tema 4

Text on speciality.

Grammar: The system of tenses in Active Voice.
Topic: The Russian Federation.

Tema 5

Text on speciality.

Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation.

Tema 6

Text on speciality.

Grammar: The Passive Voice.
Topic: The Russian Federation.

Tema 7

Text on speciality.

Grammar: The Passive Voice or Active Voice.

Topic: The Russian Federation. The Lugansk People’s
Republic.

Tema 8

Text on speciality.

Grammar: The Passive Voice in the structure of
professionally oriented text.

Topic: The Russian Federation.

Tema 9

Text on speciality.

Grammar: Correlative conjunctions.
Topic: The Lugansk People’s Republic.

10

Tema 10

Text on speciality.

Grammar: The Sequence of Tenses. The Future in the
Past.

Topic: The Lugansk People’s Republic.

11

Tema 11

Text on speciality.

Grammar: Reported Speech: the declarative sentence.
Topic: The Russian Federation. The Lugansk People’s
Republic.

12

Tema 12
Text on speciality.

12




Grammar: Reported Speech: the interrogative sentence.
Topic: The Lugansk People’s Republic.
Tema 13 2 2
13 Text on speciality.
Grammar: Reported Speech: the imperative sentence.
Topic: The Lugansk People’s Republic.
Tema 14
14 Text on speciality. 2
Grammar: Conditionals: type 1.
Topic: The Russian Federation. The Lugansk People’s
Republic.
Tema 15
15 Text on speciality. 2
Grammar: Conditionals: type 2, 3
Topic: The Lugansk People’s Republic.
Tema 16 )
16 Text on speciality. 2
Grammar: If-sentences.
Topic: The Lugansk People’s Republic.
1
Tema 17 2
17 Text on speciality.
Grammar: The Asyndetic subordination.
Topic: Presentation of the oral topic
Hroro: 36 10 -
O0bem yacoB
Ne
Ha3panue TeMbl
n/n Ounas OuHo- 3aounan
dpopma 3a04HAas ¢opma
dopma
Cemectp 111
Tema 1
Text on speciality. 2
1 Grammar: The Non-finite forms of the verb: the
Infinitive, its forms and functions.
Topic: The United Kingdom of Great Britain and
Northern Ireland.
Tema 2 2
Text on speciality.
2 Grammar: The Objective-with-the-Infinitive 2
Construction.
Topic: The United Kingdom of Great Britain and .
Northern Ireland.

13




Tema 3

Text on speciality.

Grammar: The Subjective-with-the-Infinitive
Construction

Topic: The United Kingdom of Great Britain and
Northern Ireland.

Tema 4

Text on speciality.

Grammar: Non-finite forms of the verb: Participle I,
its forms and functions.

Topic: The United Kingdom of Great Britain and
Northern Ireland.

Tema 5

Text on speciality.

Grammar: Non-finite forms of the verb: Participle I,
its functions.

Topic: The United Kingdom of Great Britain and
Northern Ireland.

Tema 6

Text on speciality.

Grammar: Participle I or Participle II.
Topic: The United States of America.

Tema 7

Text on speciality.

Grammar: Participial Constructions.
Topic: The United States of America.

Tema 8

Text on speciality.

Grammar: Absolute Participial Constructions.
Topic: The United States of America.

Tema 9

Text on speciality

Grammar: Non-finite forms of the verb: the Gerund,
its forms and functions.

Topic: The United States of America.

10

Tema 10

Text on speciality.

Grammar: The Gerund or the Infinitive.
Topic: The United States of America.

11

Tema 11

Text on speciality.

Grammar: The Gerund or the Participle.
Topic: My future specialty.

12

Tema 12

Text on speciality.
Grammar: ing-forms.
Topic: My future specialty.

13

Tema 13
Text on speciality.

14




Grammar: Composite prepositions.
Topic: My future specialty.
Tema 14
14 Text on speciality.
Grammar: Word-connectors. 2 2
Topic: My future specialty.
Tema 15 5
15 Text on speciality.
Grammar: Word substitutes: one, it, that
Topic: My future specialty.
Tema 16
Text on speciality. 2 -
16 Grammar: Structural peculiarities of professionally
oriented texts.
Topic: My future specialty.
Tema 17
Text on speciality. 9 4
17 Grammar: Grammatical and lexical peculiarities of
professionally oriented texts.
Topic: Presentation of the oral topic..
Hroro: 36 20 )
4.6. CamocrosiTesibHAas padoTa CTYACHTOB
Ne Ha3BaHnue TeMbl Bung CPC O0bem yacoB
n/n OuHas OuHo- 3aounan
dopma 3a04Hast dopma
dopma
IloaroroBka k
Reading and translation of the HpaKTqu?KHM
1 . 3aHATHIM: YTEHUE U 40 60 -
texts on specialty
nepeBoOa TCKCTOB I10
CHEeLUAIbHOCTH
IloaroroBka x
MNPaKTUYCCKUM
3aHATUAM:
2 Preparation of oral topics COCTaBIIEHHE 30 35 -
MOHOJIOTUYECKUX U
AUAJIOTUYCCKUX
BBICTYIUICHUH
Brimonnenue
3 Test papers KOHTPOJIBHBIX paboT 10 25 -
4 Grammar and lexical tasks Toaroroska 28
MPAKTUYCCKUM

15




3QHATHSIM:
BBINIOJIHEHNE 56 -
JIEKCUYECKUX H
rpaMMaTHYECKUX
YHOpaKHEHUI
Hroro: 108 176 -

4.7. KypcoBble padoThl/mpoeKThI M0 Auciumninie « MHOCTpaHHBIN A3BIK)
He MpPeIyCMOTPeHbI Y4eOHbIM IJIAHOM.

5. Oopa3zoBare/ibHbIE TEXHOJIOTHH

C uensto QopmupoBaHus U pa3BUTHS NPO(ECCUOHATBHBIX HABBIKOB
oOydJaronmxcss HEOOXOAMMO HCIOJIb30BaTh WHHOBAIIMOHHBIE 00pa3oBaTEIbHBIC
TEXHOJIOTUH MPHU pean3alyy pa3iudHbIX BUJOB ayJAUTOPHOU pabOThl B COYETAHUH
c BHeayautopHoil. Mcmosb3dyeMble 00pa3oBaTEIbHbIE TEXHOJOTUU W METOJIbI
JIOJKHBI OBITH HAIPaBJICHBI HA MOBBIIICHUE KAYECTBA MOATOTOBKU MyTEM Pa3BUTHS
y 00y4Jaromuxcs cnocoOHOCTeN K caMoo0pa30BaHUIO U HalleJICHbl Ha aKTUBa3alluio
Y pealM3alfio JUYHOCTHOrO MOTEHIHANIA.

[IpenonaBaHne NUCHUIUIMHBI BEAETCS C NMPUMEHEHHUEM CIEAYIOIIMX BHJIOB
00pa3oBaTEIbHBIX TEXHOJIOTHNA:

TEXHOJIOTUS KOMMYHUKATUBHOTO 00Y4Y€HHUsI — HallpaBjeHa Ha (hOPMHUPOBAHUE
KOMMYHUKATUBHOM KOMIIETEHTHOCTH CTYJIEHTOB, KOTOpas sBIAETCS 0a30BOii,
HEOOXONMMMOW JUIsl aJanTalliid K COBPEMEHHBIM YCIOBHSIM MEXKKYJIbTYPHOU
KOMMYHUKAIINH;

TEXHOJIOTUS Pa3HO-ypoBHEBOTo (AuddepeHmpoBaHHOT0) O0Oy4YeHusT —
MPEANoJIaraeT OCyuleCTBIECHNE MO3HABATEIBHOMN AESTEIbHOCTH CTYAEHTOB C YUYETOM
WX WHIWBUAYAJIbHBIX CIHOCOOHOCTEH, BO3MOKHOCTEH U HMHTEPECOB, MOOLIPSS HUX
peanu3oBbIBaTh CBOM TBOpueckuil mnoreHuuan. Co3gaHue W MCHOJIb30BaHUE
JMAarHOCTUYECKHUX TECTOB SIBJSETCS HEOThEMJIEMOM YacThIO JaHHOW TEXHOJIOTHH;

MH(pOpMaMOHHO-KOMMYHUKaIMOHHbIe TexHojoruu (MKT) — pacmmpstor
paMKu  00pa3oBaTeNbHOTO  MpoOLEecca,  MOBBIMIAS  €ro  MPAKTUYECKYIO
HaIpPaBJIEHHOCTb, CHOCOOCTBYIOT HWHTEHCU(UKAIMU CAMOCTOSTEIBHOU pPabOThI
yYalllUXCsl M TOBBIIICHUIO TMO3HABATEIbHOM akTuBHOCTH. B pamkax HWKT
BBIJICTISIFOTCS 2 BUJA TEXHOJIOTUI:

a) TEXHOJIOTUSl WCIOJIb30BaHUS KOMIBIOTEPHBIX MPOTPAaMM — MO3BOJISIET
3p(GEeKTUBHO JOMOJIHUTH Tpolecc OOydeHHUs S3bIKy Ha BCEX YpPOBHSX.
MynbTUMEIUIHBIE TPOrpaMMbl NPEAHA3HAYCHBl KAK U1 ayJAUTOPHOW, TaK U
CaMOCTOATENLHOM pabOThI CTY/ICHTOB U HAMPABJICHBI HA PA3BUTHE TPAMMATHUYECKUX
U JIEKCUYECKUX HaBBIKOB;

0) HMHTEPHET-TEXHOJOTMU — MPEAOCTABISAIOT MIUPOKUE BO3MOMXKHOCTH IS
noucka UHGOpPMAIMU, pa3pabOTKHU MEXIYHAPOIHBIX HAYUYHBIX MPOEKTOB, BEICHUS
Hay4YHBIX UCCIICIOBAHUM;

TEXHOJIOTUS HWHIWBHUIyaNIH3alMud OOy4YEeHHs] — IIOMOTaeT peajnu30BbIBAThH
JMYHOCTHO-OPUEHTUPOBAHHBIN MOJIXO0J], YUUTHIBAS MHAUBUAYAJIbHbIE OCOOEHHOCTH
U IOTPEOHOCTH CTYEHTOB;
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TEXHOJIOTHS TECTUPOBAHUS — HCIOJIB3YETCS ISl KOHTPOJISI YPOBHS YCBOCHUS
JIEKCUYECKUX, TPaMMaTHYECKUX 3HAHUW B paMKaxX ONPEACIICHHOM TeMaTUKH Ha
onpenenéHHOM HTane oOydeHus. OCyIIeCTBICHUE KOHTPOJISI C KMCIOJIb30BAHHEM
TEXHOJIOTUHA TECTHUPOBAHUS COOTBETCTBYET TPEOOBAHMSM BCEX MEXIYHAPOIHBIX
HK3aMEHOB MO MHOCTPAHHOMY $3bIKy. Kpome TOro, JaHHasi TEXHOJIOTHS MO3BOJISIET
MPETNoIaBaTeNli0  BBISIBUTh W CHCTEMATH3UPOBATH  ACTEKTHI, TPEOYIOIIHe
JOTIOTHUTETFHOU MMPOPAOOTKY;

UTPOBasi TEXHOJOTHS — IO3BOJIAET Pa3BUBATh HABBIKM PACCMOTPEHHUS psjia
BO3MOXXHBIX CIIOCOOOB peIIeHHs MpoO0JeM, aKTUBU3UPYS MBIIIJICHUE CTYJACHTOB U
pacKpbIBasi TUYHOCTHBIM MOTEHIIMAT KaXI0TO yJaIlerocs;

TEXHOJIOTHS Pa3BUTHUS KPUTUYECKOTO W AHAIMUTHYECKOTO MBIIIJICHUS —
croco0CcTBYET (hOPMUPOBAHUIO Pa3HOCTOPOHHEH JIMUHOCTH, CIIOCOOHOM KPUTHUECKH
OTHOCHUTBhCA K WHGOPMAIMA, YMEHHIO OTOHMpaTh HHGOPMALMIO [JIs PEIICHUS
IMOCTABJICHHOM 3a1a4H.

6. ®opMBbI KOHTPOJISI 0CBOCHUS TUCHHUILIMHBI

Tekyias arrectanusi CTYJECHTOB MPOU3BOJUTCA B JUCKPETHHIC BPEMEHHBIC
WHTEPBAJIbI MPENoJiaBaTeeM, BEAYIIUM MPAKTUYECKUE 3aHATUS M0 JUCIUILIMHE B
cieayronmx gpopmax:

YTEHHUE U MEePEBOJI TEKCTOB MO CHEIUATBbHOCTH;

IIPOCMOTPOBOE UTECHUE;

TECTUPOBAHMUE;

NMCbMEHHBIE 33/I1aHUs (JIEKCUYECKUE U TPAMMATUYECKUE);

JIEKCUKO-TpPaMMaTUYECKUE 3a1aHUS;

TBOPYECKUE 3a/IaHMUS;

YCTHBIE MOHOJIOTUYECKHUE U TUAIOTMYECKHUE BbICKAa3bIBAHNUS;

KOHTpOJIbHAs padoTa JJisg 3a04HOTO OTJICJICHUS.

@DOH/IBI OLIEHOYHBIX CPEJCTB, BKIIIOUAIOIINE TUIIOBBIC 3aJlaHusl, KOHTPOJIbHbBIE
paboThI, TECTBI U METOAbI KOHTPOJISI, TTO3BOJISIOIINE OIICHUTh PE3YJIbTaThl TEKYIIEH U
MIPOMEKYTOYHOM aTTecTalui 0O0yYarOIIMXCS M0 JAHHOW AUCIMILTUHE, TOMEIIAIOTCS B
NPWIOKEHUH K padoueld mporpamme B cooTBeTcTBUM ¢ «llonoxxenuem o ¢oHue
OLICHOYHBIX CPEACTBY.

NTOroBeIil KOHTPOJL MO pe3ysibTaTaM OCBOCHUS JMCIUILUIMHBI MPOXOJIUT B
dbopMe MHUCHMEHHO-YCTHOTO DJK3aMEHa/3adeTa (BKJIIOYACT B CeOsl MHChMEHHBIM
MEPEeBOJ TEKCTA, JIEKCUKO-TPAMMATUYECKUM TECT, YCTHBIM paccKa3 IO OAHOM U3
M3y4YeHHBIX TeM). CTyIeHTbI, BBINOJHUBIIHE 75% TEKYIIMX W KOHTPOJIbHBIX
MEpONPUATUNA HA «OTJIMYHO», & OCTaNIbHbIE 25 % Ha «XOpOIl0», UMEIOT MPaBO Ha
IIOJIyYE€HHE UTOTOBOM OTJINYHON OLIEHKH.

B sKx3aMeHallMOHHYI0 BEIOMOCTh U 3aYETHYIO KHUKKY BBICTABIISIFOTCS OLIEHKU
10 IIKaJjie, IPUBEICHHON B TaOJIuIIE.

IIxana OLICHHUBaHUA XapaKTepI/ICTI/IKa 3HaHHUA MPEAMETAa U OTBECTOB 3ayeThl

oTnyHo (5) CryneHT 1iyOOKO HW B TIOJHOM OOBEME BIaaeeT 3a4TCHO
MPOTPaMMHBIM MaTEepPHAJIOM. [ paMOTHO, HCUEPITBIBAIONIE 1
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JIOTUYHO €r0 M3JIaracT B YCTHOW MM MUCHBMEHHOU (popme.
I[Ipp »>TOM 3HaeT pPEKOMEHIOBAHHYIO IUTEPaATypy,
MPOSIBIISIET TBOPUECKUIN TTOJIXO]T B

OTBETaX Ha BONPOCHI M TMPABWIBHO OOOCHOBBIBACT
MIPUHSTHIE PEIIEHUs, XOPOIIO BJIAJEeT YMEHUSMH U
HaBBIKAMU TP BBIITOTHEHUH MTPAKTHYECKUX 3a/1a4.

xoporto (4) CTyzAeHT 3HaeT NMporpaMMHBIM MaTepHai, PaMOTHO U MO CYTH
W3JIaraeT €ro B YCTHOW WM THCHMEHHOW (opme, HoImyckas
HE3HAUUTEIbHbIE HETOYHOCTH B YTBEPXKACHUIX, TPAaKTOBKAX,
OTIpeIeNIeHISIX U KaTerOpUsIX WM He3HAUUTENbHOE KOIUYEeCTBO
omnOok. IIpum sToM Bnageer HEOOXOMUMBIMH YMEHUSIMH H
HaBBbIKaMU IIPY BHIIIOJHEHUH NIPAKTUYECKUX 3a7a4.

YIOBJIETBOPUTEIHHO (3) CTy#eHT 3HaeT TOJbKO OCHOBHOH MNpOTpPaMMHBIM MaTepuan,
JIOITyCKaeT HETOUYHOCTH, HEIOCTATOYHO YeTKHEe (OPMYIHUPOBKH,
HETIOCJIEI0BATEIbHOCTh B OTBETAX, W3JIaracMbIX B YCTHOW HIIH
nuchMeHHON Qopme. I[lpm 3TOM HemoctaTouHO BIameeT
YMCHHUAMU U HAaBBIKaAMU MPH BBIITOJHCHUHN MPAKTUYCCKUX 3aaaYy.
Honyckaet 10 30% omunboK B M3JaraeMpIX OTBETAX.

HeynoBneTBopuTeNbHO (2) | CTyneHT He 3HaeT 3HAYWTENBbHOM YacTH IMPOrpaMMHOIO HE
Matepuana. [Ipu 3ToM JoIycKkaeT NPUHIUIHAIBHBIE OMIMOKU B | 3ayTeH0
JIOKa3aTesIbCTBAX, B TPAKTOBKE IIOHATUH W  KaTErOpui,
MIPOSIBISIET HA3KYIO KYJIbTYPY 3HaHWH, HE BIaJeeT OCHOBHBIMHU
YMEHMSIMH U HaBBIKAMM ITPH BBITIOJTHEHUN NPAKTHYECKUX 3aa4.
CTyeHT OTKa3bIBaeTCsl OT OTBETOB Ha JIONOJHHUTEIbHBIE
BOIPOCBHI.

7.  YdeOHoO-MeTOoaMYecKOe W HMH(POPMALMOHHOEe  olecmedeHHe
TUCHUNIHHBI:

a) OCHOBHAas JIMTepaTrypa

1. Kapnopuu W.K. AHIIMICKHI $I3BIK JJII  CTYJEHTOB JKOHOMHUYECKHUX
cnenuanbHoctel. English for Students of Economics. — M.: Kuamwxubsiii Mup, —
2012. — 272 c. — ISBN 978-5-8041-0573-1 — Texkct: snekrponHsii // DbC
"KoHncynpTant cTyaeHra'": [caitT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785804105731.html

2. Kauamoa K.H. IIpaktuyeckas rpaMMaThKa aHTJIMMCKOTO SI3bIKA C
ynpaxHeHus MU U kimtodamu: yueOnuk / Kawanosa K.H., U3paunesuu E.E. — CII6.:
KAPO, 2018. — 608 c¢. — ISBN 978 5-9925-0716-4 — TeKCT anekTpoHHBIHN // DBC
"KoHcynbTaHT CTyzeHTa'": [calT]. — URL.:
http://www .studentlibrary.ru/book/ISBN9785992507164.html

3. llleBeneBa C.A. AHTIIMIICKUY S3BIK JUIsl SKOHOMHUCTOB: ydueOHOE mocooue /
C.A. IleBeneBa. — M.: Ilpocnekt, 2015. — 400 c. — ISBN 978-5-392-15474-6 —
Tekct: onektponnsiii // OBC "Koncynerant cryaenta": [caiit]. — URL:
http://www .studentlibrary.ru/book/ISBN9785392154746.htmi

4. IlIngxoBa B.A. Aurnmiickuii a3bik ma dSxoHnomuctoB / lIlngaxosa B. A. —
M.: HamkoB u K, 2016. — 296 c. — ISBN 978-5-394-02222-7 — TekcT: 27eKTpOHHBIN
// OBC "KoHCynbTanT cTyneHTa'": [caiiT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785394022227.html
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0) 10MOJIHUTEILHAS JIUTepaTypa:

1. KamaeB A.A. OCHOBHI A€I0BOTO aHTIMHCKOTO si3bika / Kamrae A.A. — M.:
®JIMHTA, 2017. — 173 c¢. — ISBN 978-5-89349-457-0 — TekcT: 31eKTpOHHEIN //
OBC "KoHCynbTaHT cTyneHra": [caiiT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785893494570.html  Komanenko II.H.,
ArabeksH M.A. AHIIUHCKUIN SI3BIK 11 SKOHOMHCTOB: yueO.nmocobue / Koanenko
I1.1., Ara6eksu U.I1. — PocroB v/ JI: @ennke, 2001. — 378 c.

2. KomapoB A.C. Practical Grammar Exercises of English for Students.
[IpakTrueckas rpaMMaTrKa aHTJIUMHUCKOrO si3bika Juisi cTyeHToB / Komapos A.C. —
M.: ®JIMHTA, 2017. — 254 ¢. — ISBN 978-5-89349-849-3 — TekcT: »eKTpOHHBIH //
9BC "KoHCyJIbTaHT cTyneHra'": [caiT]. — URL:
http://www .studentlibrary.ru/book/ISBN9785893498493.htmi

3. Kongpammua E.M. AHrmuickuil s3bIK. YueOHOe mocoOue 10 JIeI0BOU
koMmyHuKkauu / Kongpammua E.M., Jlykuna A.A., Cepeauna M.U., BunHukosa
O.A. — M.: Ilpomereir, 2018. — 244 c. — ISBN 978-5-907003-05-7 — TekcT:
anexktponueii  //  OBbC  "Koncymerant  crygenta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785907003057.html

4. Kopueea E.A. I'pammaruka (Mop¢onorusi) aHIJIMACKOrO S3bIKa C
OMOPHBIMU yNpaxkHeHusIMU: yueOHoe nocooue / Kopueesa E. A., lynoposa 3. C. —
CII6.: KAPO, 2014. — 640 c. — ISBN 978-5-9925-0979-3 — TeKCT AIIEKTPOHHBIH //
OBC "KoHCyJIbTaHT CTyneHTa'": [cailT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785992509793.htmi

5. Hexaesa I'.b. Aurnmiickuii sS3bIK 1151 JIeJI0BOTO 0OmIeHus: yueOHuk / I'.b.
Hexaesa, B.II. [TuukoBa. — M.: IIpocnekt, 2015. — 464 ¢. — ISBN 978-5-392-16707-
4 — Texkct: snextponsasii / OBC "KoncynsranTt crtynmenrta": [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9785392167074.html

6. HoBukoBa E.H. JlenoBoit aHTrIuiCKUA B KOHTEKCTE COBPEMEHHBIX
TEeHJICHIIMN pa3BUTHs Ou3Heca: YdeOHoe mocobue / HoBukoBa E.H., IlamkeBuu
E.I'., I[Terpoa C.®. — M.: Mleno, 2011. — 164 ¢. — ISBN 978-5-7749-0612-3 —
Tekct: onektponnsiii // OBC "Koncynerant cryaenta": [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9785774906123.html

7. Paunikas JI.LK. JlenoBass KOMMyHHMKalMs Ha aHTJIMACKOM si3bIKe: YueO.
nocobue s cTyneHToB OakanaBpuara / Paunkas JI.K., Koposuna JI.B., Apynosa
H.P. — M.: Acnexr Ilpecc, 2015. — 525 c. — ISBN 978-5-7567-0764-9 — Tekcr:
anektpouubii  //  DObC  "Koucymerant  crygenta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785756707649.htmi

8. CumxoBuu B.A. Ilpaktrueckass rpaMMaTvKa aHTIUHCKOTO s3bIKa: y4eo.
rnocooue / B.A. CumxoBuu. — Munck: Beimr. mxk., 2014. — 327 ¢. — ISBN 978-985-
06-2487-1 — Texct: anextponnsiii // bC "KoncynbranT crynenta': [caiir]. — URL:
http://www.studentlibrary.ru/book/ISBN9789850624871.html

9. Cunosic O.B. HoBblll aHr0-pycckuil clioBapb-CIPaBOYHUK. JKOHOMHUKA /
O.B. Cunonc. — M.: ®JIMHTA, 2016. — 712 c¢. — ISBN 978-5-9765-0944-3 — TekcT:
anexktponueit  //  OBC  "Koncymerant  cryaenta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785976509443.htmi
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10. Tumommua A.A. AHIJIO-PYCCKHUU CJIOBaph 10 DKOHOMHUKE (C
NOSICHEHUSAMU U TIePEKpecTHbIMU cchUikamu) / TumommHa A.A. — M.
N3patenscTBO MOCKOBCKOTO TOCyJapcTBEHHOro yHuBepcurtera, 2009. — 672 c. —
ISBN 978-5-211-05442-4 — Tekct: anextponnsiii / IBC "Koncynprant cTyaenTa':
[catit]. — URL: http://www.studentlibrary.ru/book/ISBN9785211054424 .html
(DakoB B.A. bonpmoi ¢uHaHCcOBBIM ciioBapp. B 2-X ToMax. AHIIO-pyCCKHA
cioBapb / B.A. ®ako. — M.: Mexnynapoansie otHomenws, 2011. — 872 c.

11. daxkos B.f. bonbmioii ¢hrHaHCOBBIN cioBaph. B 2-x Tomax. T. I. Anrio-
pycckuit cnoBaps / @akos B.S. — M.: MexnayHapoausie oTHomeHus, 2011. — 872 c.
— ISBN 978-5-7133-1386-9 — Texkcr: 3JIeKTp0HHLIﬁ /- 9bC "KoHcynbTaHT
CTyAeHTa": [cailT]. URL:
http://www.studentlibrary.ru/book/ISBN9785713313869. html

12. UYepemuna B.b. [enoBoi anrmwmiickuii s3eik / Yepemuna B.b. — M.:
®JIMHTA, 2016. — 150 ¢. — ISBN 978-5-9765-2664-8 — TekcT: 3meKTpOHHBIN //
9bC "KoHCysbTanT CTyneHra'": [cauT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785976526648.html

13. I[HapxoBa A.B. CrnoBapp (GUHAHCOBO-DKOHOMHUYECKHX TEPMUHOB /
[ITapkoBa A.B., KumsaukoB A.A., Mapkuna E.B. — M.: Jlamkos u K, 2017. — 1168 c.
— ISBN 978-5-394-02801-4 — Tekcr: 3JIeI<Tp0HHBn71 /" OBC "KoHcynbTaHT
CTyAeHTa": [caiT]. URL:
http://www.studentlibrary.ru/book/ISBN9785394028014. html

14. IlIumanoBckas JI.A. AHTIIMACKUNA SI3BIK JIJISI CTYACHTOB HaIlpaBJICHHMA
MOJATOTOBKU «JKOHOMHKa» U «MEHEIKMEHT»: yueOHO-MeToau4YecKkoe mnocoodue /
JILA. lllumanoBckas. — Kazanw: U3znatensctBo KHUTY, 2016. — Pexxum nocrymna:
http://www.studentlibrary.ru/book/ISBN9785788219882.html

15. I[Honymuenxko W.E. Amnrnuiickuii s3pik. byx.yuer wu aymur /
Monymuenko U.E. — M.: ®JIMHTA, 2017. — 392 c¢. — ISBN 978-5-9765-0809-5 —
Tekct: onektponnsiii // OBC "Koncynerant cryaenta": [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9785976508095.html

B) METOAMYECKHE PEKOMEH/IAIUU:
PepkkoB B. 1. JlenoBoii aHrnuiickuii s36Ik: MenemkmenT: Ilocobue mo
U3Y4YEHUIO aHr. a13. — Kanuuunrpan: AuTap. ckasz, 1999. — 256 c.: — b.u.

I') HHTEPHET-Pecypchl:

MunucrepctBo obOpazoBaHusi u Hayku Poccmiickoit  ®enepamum  —
http://Muno6pHayku.pd/

denepanpHas ciaykOa 1O Ham3opy B cdepe o00pa3oBaHUS W HAYKH —
http://obrnadzor.gov.ru/

MunucrepctBo oOpa3oBanusa u Hayku Jlyranckoit Hapoanoii PecnyOnuku —
https://minobr.su

Hapoausiii coer Jlyranckoit HapoaHoii Pecriyomuku — https://nsinr.su

[Topran ®enepaibHbIX TOCYAAPCTBEHHBIX OOpA30BATEIbHBIX CTAHJIAPTOB
BhICIIEro oOpa3oBanus — http://fgosvo.ru
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denepanbhblil mopran «Poccuiickoe odpazoBanue» — http://www.edu.ru/
WUudopmanmonnas cucrema «EauHOE OKHO [M0CTyma K 00pa3oBaTeIbHBIM
pecypcam» — http://window.edu.ru/

denepanbHbI
http://fcior.edu.ru/

LHEHTP

uHGOPMaIMOHHO-00pa30BaTEIbHBIX

pecypcoB  —

DJIEKTPOHHBbIE OH0JMOTEYHbIE CHCTEMbI H PeCypChl

DNEeKTPOHHO-OMOIMOTEUHAs

http://www.studentlibrary.ru/cqi-bin/mb4x

cHuCTCMa

«KoHcynpTaHT  CTymeHTay — —

DJeKTpOHHO-0MOIMoTeuHas cucrema «StudMed.ruy — https://www.studmed.ru
NudopmanuoHHbIi pecypc OM0JINOTEKHA 00pa3oBaTeIbHOM OPraHu3anuu
Hayunas oubnrorexa umenu A. H. Konsiea — http://biblio.dahluniver.ru/

8. MarepuajbHO-TEXHUYECKOE O0ecIeYeHne T CIUTITHHbI

OcBoeHue

JUCIHITIINHBI

«HOCTpaHHBIN

SA3BIK» npeamnojaaract

WCIIOJIb30BAaHUE AKAJEMUYECKUX ayJUTOPUN, COOTBETCTBYIOIIMX JACHCTBYIOIIMM
CAaHWUTAPHBIM U ITPOTUBOIIOKAPHBIM MPABUIIAM U HOPMaM.

IIpouee: pabouee MecTO IpemnofaBaTeis, OCHAIEHHOE KOMIIBIOTEPOM C
IOCTynoM B IHTEpHET, TENEBU30p, MyJIbTUMEIUMHBIN IIPOEKTOP.

[IporpamMmmHOe obecrieueHue:

DYyHKIHOHAIBHOE
Ha3HA4YeHHUe

BecniiaTHoe
nporpaMMHoe
odecrneyeHHue

CceblIKkH

OducHslil maker

Libre Office 6.3.1

https://www.libreoffice.org/

https://ru.wikipedia.org/wiki/LibreOffice

OrneparnmonHasi cucteMa

AstraLinux

https://ubuntu.com/

https://ru.wikipedia.org/wiki/Ubuntu

Bpaysep

Firefox Mozilla

http://www.mozilla.org/ru/firefox/fx

Bbpaysep

Opera

http://www.opera.com

[ToyToBBIIT KIIUEHT

Mozilla Thunderbird

http://www.mozilla.org/ru/thunderbird

DailsI-MeHe IKep

Far Manager

http://www.farmanager.com/download.php

ApxuBarop

7Zip

http://www.7-zip.org/

['padpuaeckuii pemakTop

GIMP (GNU Image
Manipulation Program)

http://www.gimp.org/

http://gimp.ru/viewpage.php?page id=8

http://ru.wikipedia.org/wiki/GIMP

Penaxkrop PDF

PDFCreator

http://www.pdfforge.org/pdfcreator
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https://www.studmed.ru/
https://www.libreoffice.org/
https://ru.wikipedia.org/wiki/LibreOffice
https://ubuntu.com/
https://ru.wikipedia.org/wiki/Ubuntu
http://www.mozilla.org/ru/firefox/fx
http://www.opera.com/
http://www.mozilla.org/ru/thunderbird
http://www.farmanager.com/download.php
http://www.7-zip.org/
http://www.gimp.org/
http://gimp.ru/viewpage.php?page_id=8
http://ru.wikipedia.org/wiki/GIMP
http://www.pdfforge.org/pdfcreator

Aynuonneiiep

VLC

http://www.videolan.org/vic/

9. OneHovHbIe Cpeacrea mo IMCIUIIIMHE

OIICHOYHBLIX CPEACTB 10 y‘l€6HOﬁ ANCHUIIJINHE

IHacoopr

«HOCTpaHHBIN SA3bIK» (AHTITUHCKUI)
[lepeueHb KOMMETEHIMI (37€MEHTOB KOMIIETEHIIMM), (OpPMHUPYEMBIX B
pe3yabTaTe OCBOCHUS YUEOHON JUCIUIUIMHBI (MOIYJIS) UM IPAKTUKH

Ne | Kog DopMyIHpPOBKA WNHaukaTopsl JOCTHXKEHUI Koutponupyemble | Dtansl
/Tl | KOHTPOJIA | KOHTPOJIHPYEMOI KOMITETEHIINH (TI0 peaTn3yeMOn| TEMBI ¢hopmupoBa
pyemoi KOMIIETCHLINU JTUCIUIIITUHE ) y4eOHOM HUS
Kommnere JUCLUUIUINHBI, (cemectp
HIUN MPaKTUKU N3yUYCHHUS)
1 VK- 4 CriocobeHn YK-4.1. 3HaeT npHUHIUIIBI Tema 1-3
OCYIIECTBIISITH ITOCTPOCHUS YCTHOTO U 1-51
JIeTIOBYIO MUCbMEHHOTO BBICKa3bIBAHUS
KOMMYHMKAIMIO B | Ha
YCTHOH U HWHOCTPAHHOM SI3bIKE; IpaBHiIa
NHUCbMEHHOU 1 3aKOHOMEPHOCTH YCTHOU U
¢dhopmax Ha MMChMEHHON
rOCy/JapCTBEHHOM | KOMMYHHKAIIHH,
si3pIke Poccuiickoil | rpaMMaTuyeckue,
denepanun U JICKCUUYECKHUE, CTUINCTHYECKHE
WHOCTPAHHOM (bIX) | OCOOEHHOCTH
SI3BIKE (aX) MIOCTPOCHHUS BBICKA3bIBAHUS Ha
HWHOCTPAaHHOM SI3BIKE.
VK-4.2. Bnaneer HaBbIKaMU
YTEHUS U TIEPEBOAA TEKCTOB
npodeccuoHaIbHON
HaIpaBJIeHHOCTH Ha
HWHOCTPAaHHOM SI3BIKE.
IToxa3aTenu n KPHUTECPHUH OlICHUBAHUA KOMHeTeHHI/Iﬁ, OIMHUCAaHUuE IHIKAJ
OLICHUBAHUA
Ne | Kon NnaukaTops! Ilepeuens  mmanupyemsix | Kontpo | HammenoBanue
KOHTPOJIM | AOCTH>KEHUI pE3yJIbTaTOB JUPYEM | OLIEHOYHOT'O CPEACTBa
/1 | pyemoi KOMITETeHIINH (TI0 bIe
KOMIIETEH | pealiu3yeMoi TEMBI
A JACITUTITHHE ) y4eOHOM
JTACTIHIT
JIUHBI
1. | VK4 YK-4.1. 3naer 3HaTh:  rpaMmarudeckue, | Tema YTEHUE U NIEPEBOJ
MIPUHLINIIBI JIEKCUYECKHE, 1-51 TEKCTOB T10
[IOCTPOEHHUSI YCTHOTO U | CUHTaKCUYECKHE CIELIUAIBHOCTH,
MIUCbMEHHOI'O 0COOEHHOCTH IPOCMOTPOBOE
BBICKa3bIBaHHA Ha WHOCTPaHHOTO A3BIKa; YTEHHUE;
WHOCTPAaHHOM sI3bIKE; | MpaBuja u TECTUPOBAHUE;
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http://www.videolan.org/vlc/

npaBuia u
3aKOHOMEPHOCTH
YCTHOMW Y MUCbMEHHOU
KOMMYHUKAIIIH,
rpaMMaTH4ECKUE,
JIEKCUYECKUE,
CTUJIMCTUYECKHE
0co0eHHOCTH
MOCTPOEHUSA
BBICKA3bIBAaHUS HA
HWHOCTPAHHOM SI3bIKE.

YK-4.2. Bnageer
HaBBIKAMH YTCHUS U
nepeBo/ia TEKCTOB
npoeccnoHaIbHON
HaIlpaBJICHHOCTHU Ha
MHOCTPAaHHOM SI3BIKE.

3aKOHOMEPHOCTH OOIICHUS
Ha MHOCTPAHHOM SI3BIKE;
CTPYKTYpHBIC OCOOCHHOCTH
YCTHOW H  TNHCHbMEHHOU
pedn.

YMerTs: HCTOJIB30BaTh
JIEKCHYECKHE,
rpaMMaTHYecKHe,
CHUHTaKCUYeCKUE
0COOEHHOCTH
MHOCTPAaHHOTO  SI3bIKa B
YCTHOM U IUCBMEHHOU
KOMMYHHKAIIUH; BBISBIISATH
B HMHOS3BIYHOM  TEKCTE
WH(POPMAITIIO
HEO0XOUMYIO JUTS
peuenus
nmpohecCHOHANBHBIX 33/ad.

Bnanets: HaBBIKAMU
MMOCTPOCHUS YCTHOTO U
MMCHEMEHHOIO
BBLICKA3bIBaHMS Ha
WHOCTPAHHOM SI3BIKE;
HaBBIKAMH YTEHUSA Hu

nepeBojia TEKCTOB
poheCCHOHATBHOMN
HAIpaBJIeHHOCTH Ha

HWHOCTPAHHOM S3bIKC.

MMMChMEHHBIE 33/TaHUS
(mexcudeckue u
rpaMMaTHYCCKHC);
JICKCUKO-
rpaMMaTH4ecKue
3aJIaHHS;

TBOPYECKUE 3a/IaHUS;
YCTHBIC
MOHOJIOTUYECKUE H
JTUAJIOTHYCCKUC
BBICKA3bIBaHUSI,
KOHTpOJIbHAss paboTa
JUTSL 3209HOTO
OTJCTICHUS
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OueHouyHbIE CPeICTBA N0 JUCHHUILUIHHE
«AHOCTPaHHBIN A3BIK» (AHTJIHCKHUIA)

YreHue ¥ mepeBoj] TEKCTA MO CNeHATbHOCTH
Tunosslie 3a1aHus I OATOTOBKH U NPOBEICHUSA KOHTPOJIA 110 YTCHUIO U
nepeBoAy TEKCTA M0 CHEeNUAJIBbHOCTH 10 JUCHHMIIUHE
«HOCTpaHHBIH A3ZBIKY (AHTJINHCKHIA)

Read the text and translate the text in writing.
MARKETING

One of the areas of management is marketing. Marketing is the process of
planning and executing the conception, pricing, promotion and distribution of ideas,
goods, and services to create exchanges that satisfy individual and organizational
objectives.

Marketing makes products available where customers want them by transferring
the ownership of products to buyers. The entire business organization is involved in
a dual process of satisfying customer needs and achieving organizational goals.

Implementation of marketing concept begins and ends with marketing
information about customers — first to determine what customers need, and later to
evaluate how well the firm is meeting those needs.

A market consists of people with their needs, the ability to buy, and the desire
and ability to sell. Markets are classified as consumer and industrial markets.

A business firm controls four important elements of marketing which are called a
marketing mix.

A firm’s marketing mix is the combination of the product, the price of the
product, the means for its distribution, and the promotion of the product to reach a
firm’s target market.

A firm can vary its marketing mix by changing any one or more of these
ingredients. Thus a firm may use one marketing mix to reach one target market and
a second, somewhat different marketing mix, to reach another target market. For
example, most automakers produce several different types of vehicles and aim them
at different market segments based on age and income.

1) The product ingredient of the marketing mix includes decisions about the
product’s design, brand name, packaging, warranties, and the like.

2) The pricing ingredient includes both base prices and discounts of various
kinds. Pricing decisions are intended to achieve particular goals, such as to
maximize profit or even to make room for new models. The rebates offered by
automobile manufacturers are a pricing strategy developed to boost low auto sales.

3) The distribution ingredient involves not only transportation and storage but
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also the selection of intermediaries.
4) The promotion ingredient focuses on providing information to target markets.
The major forms of promotion include advertising and publicity.
The “ingredients” of the marketing mix are controllable elements. A firm can
vary each of them to suit its organizational goals, marketing goals, and target

markets.

KpI/ITCpHI/I " IIKaJIa OOCHUBAHUA 110 OOCHOYHOMY CPCACTBY

«UTCHHUC U IICPCBO/ TCKCTA 10 CIICIHAJIBHOCTH

IIxana oneHBaHUA
(uHTEpBaN OAJLIIOB)

Kputepuii onieHuBanus

CTyaeHT MOXeT TpaBWIbHO TPOM3HOCUTH 3BYKH, CTaBUTh YAapeHHe,
MHTOHHMPOBATh; MOXKET MOHUMATh M KPUTHUYECKU HHTEPIIPETHPOBATH MOYTH
BCe ()OpMBI IUCHMEHHON PEYH CO CIIOKHOM CTPYKTYPOH.

100% mepeBoga OTBEYAET COACP)KAHMIO OpHIMHANa HPH  HAIWYUH
HE3HAYMTEbHBIX CTHIMCTUYECKUX HETOYHOCTEH.

CTyaeHT, B OCHOBHOM, NPaBUJIBHO NMPOM3HOCHUT 3BYKH, CTaBUT YAapeHHE,
MHTOHHUpPYET. MOXKEeT MOHMMaTh B JCTANSIX Pa3BEPHYTHIC, CIOKHBIE TEKCTHI
TIPU YCIOBUM, YTO MOKHO NIEPEUNTaTh CJIOKHBIE MECTa.

80%  mepeBoJa OTBEUAeT COJAEPKAHUIO OpHIMHANA TpPU  HAIWYUU
HE3HAUMTENbHBIX CTHIMCTHYeCKMX HerouyHocteldl; wm  100% mnepeBona
COOTBETCTBYET COAEPKAHUIO OpUIMHAAa, HO 3HAUUTEIBHOE KOJIMYECTBO
NpeUIOKEHUH COAEPKUT CTUITUCTUIECKHUE HETOYHOCTH.

CTyZeHT UCTIBITHIBAET 3aTPYAHEHHS IPH IPOM3HOIIEHUH 3BYKOB, PACCTAHOBKE
yIapeHUl YW  WHTOHMPOBAHWH; MOMKET YMTaTh  IOCJEI0BATEIbHBIN
(aKkTHUECKHH TEKCT O TNpeIMeTax, KOTOpbIe CBS3aHBI cO cdepoil ero/ ee
HHTEPECOB C yIOBIETBOPUTEIILHBIM YPOBHEM ITOHUMAHUS.

50% mepeBoAa OTBEYAeT COJCP)KAHUIO OpHIHHANA TIPH HAJTMYUH
HE3HAYNTEIBHBIX CTUIIMCTUYECKHX HETOYHOCTEH.

CTyzieHT, B OCHOBHOM, WCIBITHIBACT 3aTpyJHEHHE NPH TMPOUZHOIICHUH
3BYKOB, PACCTAHOBKE Y/IapEHHH U MHTOHHUPOBAHWH; MOXKET IMOHUMATh OYCHb
KOPOTKHE, TPOCTBIE TEKCTHI — OnHa (pasa 3a ONWH pa3, ONUpasch Ha
3HaKOMbIE UMEHa, Ha3BaHWs1, €CIT HYXHO ITEPEUUTHIBASL.

MmeHee 50% mepeBojia COOTBETCTBYET COJCPIKAHHUIO OpUTHHANA NIPH  HATWYUN
3HAYHUTEIHHOTO KOJIMYECTBA CTUIIMCTUIECKAX HETOYHOCTEH.

Tect

Tunosble 3aaHus AJI5 rpaMMaTHI€CKOro TeCTa nNo JMCHUIIJINHE

«AHOCTPaHHBIN A3BIK»

Choose the right variant:
1. My boss ... with your enquiry now but you won’t get a rapid answer.

a) is dealing b) deals

c) deal d) has dealt

2. He usually ... financial control over these projects.
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a) take Db) takes c) istaking d) has taken

3. Now he ... in Libya on a fixed-term contract.

a) isworking b) works c) work d) has worked

4. Our company ... in high quality coffee.

a) is specializing b) specializes c) specialized d) has specialized

5. The shares ... a high rate of interest some days ago.

a) yielded b) has yielded c) were yielding d) had yielded

6.1 ... writing the three-year business plan yet.

a) didn't finish b) haven't finished c¢) wasn’t finishing d) hadn’t finished

7. By next year we ... our initial investment.

a) will recover b) will have recovered c) will be recovering d) will be recovered

8.1 ... some gas shares recently.

a) bought b) have bought c¢) am buying d) buy

9. The company’s annual accounts ... by the Chief Accountant.

a) are being prepared b) are prepared c) prepare d) have prepared

10. If you give us a discount we ... a bulk order.

a) will place b) will have placed c) will be placing d) will have been placing

11. Our budget ... already.

a) have been cut b) has been cut c) were cut d) is being cut

12. Efforts ... to reduce the prices by 10% now.

a) are being made b) are made c¢) make d) have been made

13.1t’s not an expensive hotel. It ... much to stay there.

a) doesn’t cost b) don’t cost ¢) hasn’t cost d) didn’t cost

14. Nowadays consumers in the industrialized world ... increasingly concerned

with healthy living.

a) are becoming b) becomes c) become d) have become

15. ... they ... at the airport on time yesterday?

a) had ... arrived b) did ... arrive c) do ... arrive d) were ...

arriving

Kpurepun u mikana OLleHMBaHMS IO OLEHOYHOMY CPEACTBY

«TECT»

[lkana oueHuBaHUA Kputepnii onennBanus
(uHTEpBaN OAJIIIOB)

5 100% mnpaBUIBHBIX OTBETOB.

4 75% npaBUIBHBIX OTBETOB

3 60% npaBUILHBIX OTBETOB

2 Menee 40% mpaBHIIEHBIX OTBETOB

Jlekcuko-rpaMmmaTuyecKue 3aJaHus
Tunosblie 1eKCHKO-rpaMMaTHYECKUE 32IaHUA 10 JUCIUILINHE
«HOCTpaHHBI A3BIKY (AHTIHHCKHIA)

1. Match the words with their synonyms.
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1 enterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup

a) extra charge b) goods c) shortage d) decline e) to win f) rival g) firm

2. Match the words with their antonyms.

1 domestic 2 retailer 3 to improve 4 fake 5 margin 6 partnership 7 advantage
a)original b) foreign c) to deteriorate d) sole trader e) drawback f) loss Q)
wholesaler

3. Insert the appropriate word.

1) A company which sells more of a particular type of product than its competitors.
a) Trend setter b) multinational c) market leader

2) A market in which there are too many suppliers producing similar products.

a) saturated market b) buyers’ market ¢) heavy market

3)Providing money to cultural or sporting activities in exchange for advertising
rights.

a) promotion b) grant aid ¢) sponsorship

4. Translate the sentences.

1)4 OCHOBHBIX ympaBIIeMbIX (akTOopa — 3TO TOBApHI, IIEHA, pa3MEIICHUE W
npoaswkeHre. 2) CrnenuamucTbl MO MEXIyHAapOJHOMY MAPKETUHTY JOJIKHBI
YUHUTBIBATh KYJBTYPHYIO CpeAy KaXKJIOro pblHKA. 3) BHemHWe pbIHKA MOTYT
npcaoCTaBUTb OOJIBbIIIE BO3MOKHOCTEN AJIs1 pOoCTa KOMITAHWUH.

5. Give Russian equivalents to the following words.

1 parent company 2 collection of debts 3 market penetration 4 goodwill 5 authority
6 joint venture 7 savings

6. Translate the word in brackets.

1) (LleneBoit peiHOK) IS a specific group of potential (moxymatenu) toward which an
organization directs its marketing program. 2) (ITorpeOutenn, KOHKYPEHTBHI U caMa
komrianusi) establish the basic character of the organization’s business. 3) (Uepnbiit
peiHok) is the system by which people (meneranmsno) buy and sell goods,
(nHOCTpaHHAs BAJIIOTA)

7. Give English equivalents to the following words.

1) cmenka 2) npuObUIBLHBIA 3) po3HUYHAs TOProBisi 4) ONTOBask TOPTOBJsS 5)
OrpaHUYE€HHAs] OTBETCTBEHHOCTh 6) TOpProBas Mapka 7) BHEIIHUE PhIHKU

8. Complete the sentences using the correct form of the verbs in brackets. Some
verbs are negative.

1) She (to play) tennis with us tomorrow?

2) Could I speak to Susan? — Sorry, she (to take) a shower now.

3) They (launch) the first spaceship in 1975.

4) 1 (look) at the clock and (realize) that it (break).

5) They (finish) the interview by that time.

6) When you (visit) your granny last?

7) We (leave) before the rain (start).

8) I (not visit) the place yet. | (go) there tomorrow.

9) Our train (start) at 8 p.m., so if you (come) at 5 o’clock, we
(pack).
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10) At 4 o’clock tomorrow we (begin) packing and by 6 we (finish) with

ease.
11) Ringmeup at 11, | (not sleep) yet.
12) 1 think you (like) him when you (know) more of him.
13)  When I (meet) your brother?
14)  What you (do) this afternoon?
15) We (travel) for two hours when at last we saw a petrol station.

Kpurepnn u mikana OLeHUBAaHMS IO OLEHOYHOMY CPEACTBY
«ICKCUKO-TPAaMMATUYICCKUC 3aIaHUs
[Ixana oreHnBaHus Kpurepuii oueHuBanus

(nHTEpBaN 6aIIIOB)

5 3ajaHue BBIIOJHEHO B MOJIHOM OOBEME.
JIEKCHYECKH U TPAMMATHUYCCKH TPaBHJIBHO C 2
HE BIUSIOT Ha COJIEPKaHNE

Bce 3amaHust BBIIIOJIHEHEI
-3 HETOYHOCTSIMH, KOTOPBIE

4 80% 3amaHus BHINIOJIHEHO JIEKCHYECKH W TpaMMaTH4YeCKH NMPaBUWIBHO MPU
He Ooylee 5 HE3HAYUTENBHBIX HETOYHOCTEW WM 2-3 3HAYUTEIHHBIMU
oInOKaMu

3 Ho 30% 3agaHusg BBINONHEHO C JIEKCHUYECKMMH M TI'pPaMMaTHY€CKHUMHU

ommOkamu. IIpu mepesoze 50% otBewaer co

JACPIKAHUIO OpUTHMHAJIa IIPpU

HAJIUYNH HE3HAUNTEIBHBIX CTHINCTUUCCKUX HETOUYHOCTEH

2 bonee 50% 3amaHus BBIIIOJIHEHO C JEKCUYEC

KMMU W T'PpaMMaTU4YCCKUMU

HETOYHOCTAMHU, KOTOPBIC BJIUAOT HAa COACPIKAHUC

YCcTHOE MOHO0JIOTHYECKO€ BLICKA3LIBAHUE

TunoBble 3aaHus 1JI51 NOATOTOBKH YCTHBIX MOH

O0JIOTHI€CKHUX

BbICKA3bIBAHUI MO AMcHUILIUHE KMHOCTPAHHBIN A3BIK» (AHTIMUCKHN)

Speak on the following topics. Use the following key phrases below:

The topic under discussion is ... .
The key issue / the central problem is ... .

1'd like to focus on the fact that ... .
Finally ... .

To sum everything up ... .

From my point of view...

1 find the problem ... .

1. Student’s working day.

2. Our university.

3. Vladimir Dahl.

4. Development opportunities of my profession.
5. The Russian Federation.
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6. The Lugansk People’s Republic.
7. The United Kingdom of Great Britain and Northern Ireland.
8. The United States of America.

Kpurepnn u mikana OLleHUBAaHMS IO OLEHOYHOMY CPEACTBY

«YCTHasd MOHOJIOTHYCCKAaA pCUb»

IITkana oneHUBaHUS
(nHTEpBAIT OAIITORB)

Kputepuii onenuBanus

5

CTyneHT MOXET 1aBaTh YETKHE, ACTATbHBIC ONMCAHUS CIIOXKHBIX OOBEKTOB,
BecTH Oecely Ha MHTETPUPOBAHHBIC TEMBI, Pa3BUBAas OT/IEIbHBIC MOJOXKEHHS 1
3aBeplas JIOTHYHbIMU BbIBOAaMU. CTyIEHT MOXKET HPEICTaBIIITh CIIOXKHBIC
TEMBI, MOXXET CBOOOIHO OOINATECS HA MHOCTPAHHOM SI3BIKE B YETKO
CTPYKTYPHUPOBaHHBIX CUTYyaLllsX U Oecenax.

CTyIeHT MOXET IOCTOSHHO  KOHTPOJIMPOBATh IPaMMAaTUYECKUH  CTPOM
CIO)KHOM  peud;  IOCTOSIHHO  IIOJUIEP’KUBATh  BBICOKMH  YPOBEHb
rpaMMaTHYECKON MPaBUIBHOCTH, OLIMOKM BCTPEYAIOTCS PEIKO U OHH MOYTH
HE3aMCTHBI.

CTyIeHT TpaBWILHO MCTONB3YET JEKCUKY C HE3HAUUTEIBHBIMU CITyYaitHBIMU
HETOYHOCTSIMH, HO 0€3 TpyOBIX JIEKCHYECKHX OITHOOK.

CTyzneHT MOXET BhIPaKaThCs OBICTPO M CIIOHTAHHO, TOYTH CBOOOIHO. [lenaTh
nays3bl TOJIBKO JUISl YTOUHEHMS HYXKHBIX CJIOB, YTOOBI BBIPA3UTh CBOM MBICIIH,
WITH TIOI00paTh COOTBETCTBYIOUIMI PUMED UITH OOBSICHEHHE.

CrynmeHT MOXKET CBOOOIHO [aBaTh YETKHE, CBS3HBIC, IIOITOTOBJICHHBIC,
3aNOMUHAIOIIUeCs omucanus. [[1aBHas, CBSI3Has yCTHas peyb.

CTyJeHT JeMOHCTPHPYET OTHOCHTENILHO BBICOKHE YPOBEHb IpaMMaTHYECKOU
npaBwibHOCTH. He coBepiiaeT ommoKy, BeAype K HeOHUMAHHIO.
Jlexcryeckast paBHIILHOCTh BBICOKA, XOTSI CITYy4YalOTCs HEKOTOPBIE OIIMOKU U
HETPaBWILHBIN BBIOOD CJIOB, OJTHAKO, 3TO HE MEIIACT OOIICHHIO.

CTyZeHT MOXKET BBICKA3bIBATECS CIIOHTAHHO, TMIPOSBIISIL  3HAYMTENHHYIO
CKOPOCTb W JIETKOCTh BBIPAXKECHUSI MBICTH. MOXKET TpOJyILMPOBATh YacTh
BBICKA3bIBaHHS B JIOCTATOYHO POBHOM TEMIIC, XOTS MOXKET COMHEBAThLCS IPU
BBIOOPE CTPYKTYP M BHIPOKCHUI.

CTyneHT MOXKeT JOBOJIBHO CBOOOAHO JaBaTh IPOCTbIE OCHOBHBIE OIMHMCAHHS
00BEKTOB ONMM3KUX K chepe CBOMX MHTEpecoB. MOKeT JIeTallbHO paccKas3aTh O
CBOMX BIEYATICHHUIX

CTyzieHT TpaBUIBHO YHOTPEOISsIET HEKOTOphIE MPOCThIE CTPYKTYPBI, HO
CHCTEMaTHYECKH COBEpIIAeT IpyOble OMMOKW: IMyTaeT BpeMeHa, 3a0bIBaeT O
COTJIaCOBAHWH; HO MOJTHOCTHIO MOHSTHO, YTO OH/OHA CTPEMUTCS BBICKA3aTh.
CrygeHT o0OHapyXMBaeT COOTBETCTBYIOIIMH KOHTPOJNb  3JIEMEHTapHOU
JIEKCHKM, HO BCTpeyaroTcs rpyOble ommOku mpu (opmynupoBaHun Oonee
CIIOKHOM MBICIIH VIJTH TIPY BCTPEUE C HE3HAKOMBIMU TEMAMH H CUTYaIHSIMHL.
CTymeHT  MOXET  BBICKa3bIBaThCSl  IOHSTHO,  OCTAHABIMBASCH IS
rpaMMaTHYECKOr0 M JIEKCHUYECKOTrO TUIAHUPOBAHHUS BBICKA3bIBAHUA. MoXKeT
OTHOCHTEIIbHO JIETKO CTPOWTh (pa3bl Ha 3HAKOMBIE TEMBI IS
KpPaTKOBPEMEHHOT0 OOIIeHHs, He oOpamas BHUMAHHS Ha 3aMETHYIO
HEYBEPEHHOCTb.

CTyIeHT MOXKET COCTaBIJISATH TNPOCTHIC, MPEUMYIIECTBEHHO H30JIUPOBAHHBIC
(hpa3sbl 10 N3yYEHHOH TeMaTHKE.
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CTyZeHT NeMOHCTPUpPYET OrPaHWYEHHBIM KOHTPOJIb HEKOTOPBIX MPOCTHIX
rpaMMaTH4YeCKUX CTPYKTYp H TpeioKeHHH, ()pa3 W BBIpKEHUH U3
YCBOEHHOM [TPOrpaMMBlI.

CTyaeHT MOKET KOHTPOJIUPOBATh Y3KYIO JIEKCHUECKYIO TEMATHKY, CBA3aHHYIO
C TEMOU U3YYCHUSI.

MoxeTr HCIoNp30BaTh OYEHh KOPOTKHE, W3OJMpPOBAaHHBIC, 3apaHee
MOATOTOBJICHHBIE CTPYKTYPBI, C MHOXKECTBEHHBIMH May3aMu I Hoxdopa

CITI0COOOB BBIPAXKCHUA, aPTUKYJIAINN HE3HAKOMBIX CJIOB U HCHpaBHeHHﬁ.

YcTHOE THATIOrHYecKoe BbICKa3bIBaHHE

Tunossble 3a1aHKs AJI MOATOTOBKH YCTHBIX AHAJTOTMYECKUX BbICKA3bIBAHUM
no aucuuIuinie « MHOCTPAHHBIN A3BIKY» (AHTJIMHCKNH)

Discuss the following questions in mini-groups and present your ideas to the class.
1) What is money?

2) What is your attitude to money?

3) What is your favorite way of spending money?

4) Do you think it is necessary to put money aside?

5) How do you usually pay for things you buy?

6) Can you consider yourself as a big money spender, a successful investor or a
person who is careful with money?

7) Would you like to take a credit? Why?

8) Does the lack of money spoil your mood seriously?

9) Do you always know how much money you have got in your pocket?

10) What should people do to be good money spenders?

11) Can the lack of money ruin the family life?

12) What would you do if you won a lot of money?

13) If a man is short of money at the moment, should a woman pay for him?

Discuss the following situation and present your own point of view.
You are the top manager of a large company. What are you in charge of? What skills and
abilities helped you to acquire such an important position? Explain the significance of the

position you head.

Kpurepuu u mkana OueHuBaHus MO OLIEHOYHOMY CPEICTBY

«YCTHOC THAJIOTHYCCKOC BBICKA3bIBAHUC)

[IIkana oreHuBaHUSI
(nHTEpBaN OaJIIOB)

Kpurepuii oueHnBanus

5

CryneHT MOXeT BecTH Oecelly Ha MHTEIPUPOBAHHBIE TEMBI, pa3BUBAas OTICIILHBIC
IIOJIOKCHUA W 3aBEplias JOTHUYHBIMU BbIBOAAMMU. CTYJIeHT MOXET MPEACTABIATH
CJIO)KHBIE TEMBI, MOXET CBOOOJHO OOMIaThCS HA WHOCTPAHHOM SI3BIKE B YETKO
CTPYKTYpUPOBaHHBIX cuUTyalussx u Oecemax. CTyIEHT MOXKET TOCTOSHHO
KOHTPOJUPOBaTh  I'paMMaTHYECKUHl  CTPOM  CIOXXHOM  pedu;  IMOCTOSHHO
MOAEPKUBATh BBICOKHHA YPOBEHb T'paMMaTHYECKOW NPaBUIBHOCTH, OLINOKH
BCTPEYAIOTCS PEAKO U OHU MOYTH HE3aMETHBI.

CTYI[CHT MOXCT CBO6OI[HO pcarnpoBaTb Ha YCTKO C(l)OpMan/IpOBaHHLIG BOIPOCHI.
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CpssHast ycTHas pedyb. CTylEeHT JAEMOHCTPHUPYET JOCTAaTOYHBIH  YpPOBEHB
rpaMMaTH4ecKod mpasuibHOCTH. He coBepmaer omumOKM, Begymue K

HETIOHUMAHHUIO.
CTyaeHT MOXKET JaBaTh HPOCThIC OTBETHl HA IMOCTABICHHBIE BOMPOCHL. CTYIEHT
3 MIPABUIIBHO YTIOTPEONIIET HEKOTOPHIE MPOCTBIE CTPYKTYpPhl, HO CHCTEMAaTHYECKU

coBeplIaeT rpyOble OMMOKW: TyTaeT BpeMeHa, 3a0bIBaeT O COTIACOBaHWH; HO
MTOJIHOCTBIO MOHSITHO, YTO OH/OHA CTPEMUTCS BBICKA3aTh.

2 CTyneHT MOXeT JaBaTh OTBEThl HCIOJB3ys TPOCTHIE, TPEUMYIIECTBEHHO
M30JIMPOBaHHBIE (pa3bl TO H3y4eHHOH Temarnke. CTyAEHT JeMOHCTPUPYET
OTPAaHWYEHHBIN KOHTPOJHh HEKOTOPBIX IPOCTBIX TI'PAMMATHYECKHX CTPYKTYp H
peUIoKeHNH, pa3 1 BEIpaKeHH U3 YCBOSHHON MPOrpamMMBl.

TBOp‘IeCKOC 3alaHUe
Tunosnie 3alaHUsA AJISI MOATOTOBKHU TBOPYECKOI'0 3aJaHUA 110 JUCHUIIJIMHE
«/HOCTPAHHBIH A3BIK» (AHTJIMHCKHI):
1. Work in pairs. Role play either the general manager or the consultant.
General Manager:
You feel the company is not doing well. It might be a good idea to have a
consultation with an expert. Meet the consultant and ask for help.
Consultant:
You are going to meet the general manager of a company that is experiencing some
problems at the moment.
Question the general manager and suggest possible solutions

2. Think of a famous political or business leader. What qualities best describe him
or her? In your view, which of the qualities does he or she lack?

Top leadership qualities. He or she is ...

calm, honest, enthusiastic, able to take risks, confident, caring, knowledgeable,
inspiring, a good listener, fair minded, persuasive, able to delegate, a good
communicator

Kpurepun u mikana OLieHMBaHMS IO OLEHOYHOMY CPEACTBY

(TBOPUYCCKOC 3aJaHUCH
[MIxana OLICHUBAHUS Kpurepuii onennBanust

(uHTEepBaN 6ayUIOB)

5 TBopueckoe 3ajaHWe TPENCTAaBICHO Ha BBICOKOM YpOBHE (CTYIEHT B
MOJTHOM 00BbeMe OCBETHJI PacCMaTpUBAaEMYIO0 NPOOJIEMATHKy, HpPUBEI
apryMeHThl B TIOJIb3Y CBOMX CyxaeHuid u T.a1.). OdopmieHo B
COOTBETCTBHHU C TPEOOBAHUSIMU NPEABSIBIIEMBIMU K JAHHOMY BHUIY padoT.

4 TBopyeckoe 3a1aHue IPEACTABICHO HA CPETHEM YPOBHE (CTYJIEHT B IEIOM
OCBETHJI PacCMaTprBaeMyl0 MPOOJIEeMaTUKY, IPUBEN apryMEHTHI B MOJb3Y
CBOMX CyXJeHWi u T.1.). B odopmieHnn pomyiieHsl HEKOTOpHIE
HETOYHOCTH B COOTBETCTBHH C TpeOOBaHMSIMH, MPEIBbIBISIEMBIMH K
JaHHOMY BHIy paOoT.

3 TBoOpueckoe 3agaHue MPeACTaBICHO HA HU3KOM YPOBHE (CTYAEHT IOIMYCTHI
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CYIIECTBEHHBIE HETOYHOCTH, M3JIOKHJI MaTepuaj C OmUOKaMu # T.I.). B
Oo(OpMIICHUU JOMYIIEHbl OIMMOKA B COOTBETCTBUH C TpPEeOOBAHUSIMH,
MPEIBSIBISIEMBIMH K TAHHOMY BHIY paboT.

2 TBOp‘IeCKOC 3aJaHnuC MNPEACTABJICHO Ha HCYAOBJCTBOPUTCIBHOM YPOBHC
WK HE MPEACTABIICH (CTy,I[CHT HC I'OTOB, HC BBIIIOJIHUII 3aJaHNC U T.l'[.)

Tunossbie 3aIaHMiA I ITIPOCMOTPOBOIO YTCHUA

no aucuuIuinie «MHOCTPAHHDBIN A3BIK» (AHTIMHCKIH)
Look through the text and define if there is the information below in it.
1) crucial feature of money;
2) money as the medium of exchange;
3) types of economic systems;
4) trading in barter economy;
5) money as a standard of deferred payment.

MARKETING STRATEGIES
Money and its Functions. Although the crucial feature of money is its
acceptance as the means of payment or medium of exchange, money has other
functions. It serves as a standard of value, a unit of account, a store of value and as a
standard of deferred payment. We discuss each of the functions of money in turn.

The Medium of Exchange. Money, the medium of exchange, is used in one-
half of almost all exchange. Workers exchange labour services for money. People
buy and sell goods in exchange for money. We accept money not to consume it
directly but because it can subsequently be used to buy things we do wish to
consume. Money is the medium through, which people exchange goods and
services.

A barter economy has no medium of exchange. Goods are traded directly or
swapped/or other goods. In a barter economy, the seller and the buyer each must
want something the other has to offer. Each person is simultaneously a seller and a
buyer. In order to see a film, you must hand over in exchange a good or service that
the cinema manager wants. There has to be a double coincidence of wants. You
have to find a cinema where the manager wants what you have to offer in exchange.

Trading is very expensive in a barter economy. People must spend a lot of time
and effort finding others with whom they can make mutually satisfactory swaps.
Since time and effort are scarce resources, a barter economy is wasteful. The use of
money — any commaodity generally accepted in payment for goods, services, and
debts — makes the trading process simpler and more efficient.

Other Functions of Money. Money can also serve as a standard of value.
Society considers it convenient to use a monetary unit to determine relative costs of
different goods and services. In this function money appears as the unit of account,
IS the unit in which prices are quoted and accounts arc kept.

In Russia prices are quoted in roubles; in Britain, in pounds sterling; in the
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USA, in US dollars; in France, in French francs. It is usually convenient to use the
units in which the medium of exchange is measured as the unit of account as well.
However there are exceptions. During the rapid German inflation of 1922 — 1923
when prices in marks were changing very quickly, German shopkeepers found it
more convenient to use dollars as the unit of account. Prices were quoted in dollars
even though payment was made in marks, the German medium of exchange.

Money is a store of value because it can be used to make purchases in the
future. To be accepted in exchange, money has to be a store of value. Nobody would
accept money as payment for goods supplied today if the money was going to be
worthless when they tried to buy goods with it tomorrow. But money is neither the
only nor necessarily the best store of value. Houses, stamp collections, and interest-
bearing bank accounts all serve as stores of value. Since money pays no interest and
its real purchasing power is eroded by inflation, there are almost certainly better
ways to store value.

Finally, money serves as a standard of deferred payment or a unit of account
over time. When you borrow, the amount to be repaid next year is measured in
pounds ster ling or in some other hard currency. Although convenient, this is not an
essential function of money.

Different Kinds of Money. In prisoner-of-war camps, cigarettes served as
money. In the 19th century money was mainly gold and silver coins. These are
examples of commodity money, ordinary goods with industrial uses (gold) and
consumption uses (cigarettes), which also serve as a medium of exchange. To use a
commodity money, society must either cut back on other uses of that commaodity or
devote scarce resources to producing additional quantities of the commodity. But
there are less expensive ways for society to produce money.

A token money is a means of payment whose value or purchasing power as
money greatly exceeds its cost of production or value in uses other than as money.

The essential condition for the survival of token money is the restriction of the
right to supply it. Private production is illegal.

An 10U money is a medium of exchange based on the debt of a private firm or
individual. A bank deposit is IOU money because it is a debt of the bank. When you
have a bank deposit the bank owes you money. You can write a cheque to yourself
or a third party and the bank is obliged to pay whenever the cheque is presented.
Bank deposits are a medium of exchange because they are generally accepted as
payment.

Kpurepun u mikana OlieHMBaHMS IO OLEHOYHOMY CPEACTBY

«ITPOCMOTPOBOE UTEHUE
[MIxana OLICHUBAHUS Kpurepuii oneHnBanus

(uHTEepBaN 6ayIOB)

5 CTyeHT ¢ JIEerKOCTBIO ONpEeNseT CONEPKUT JH TEKCT HEeoOXOINMYIO
nHpopMaruio. TeKCT CUMTaeTCsl TMOHSATHIM, €CITH CTYACHT NPAaBUIBHO
3a4TCHO OTIpEZIeNTAII €r0 OCHOBHOE COJEpKaHWE€ W OCHOBHYIO HACI0: TO €CTh

OTBCTUJIM HA BOIPOCHI O YEM 3TOT TCKCT U YTO aBTOP XOTCJI CKa3aTb CBOUM
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COYMHCHUCM.

4 Hns  ompenenenwst HeoOXoaAWMo#W WHGOpPMAIMK CTYICHTY TpeOyercs
ompeneneHHoe Bpems. CTyICHT TepsieTcsl MPH OINpeJelieHHd OCHOBHOTO
3a4TCHO COJICPKaHUs TEKCTa, HO UCIOJIb3Ysl KIHOUYEBBIC CJIOBA JIETKO CHPABISETCS C

3ajadvei.

3 CryneHT ¢ TpyIOM OmpeJesisieT OCHOBHYIO HIelo Tekcta. HeobOxomumas
UHPOpPMAITUST MOXET OBITh H3BIICYEHA TOIBKO IIOCIE MHOTOKPATHOTO

3a4TCHO IIPOYTEHUS U IIEPEBO/Ia TEKCTA Ha POIHOM SI3BIK.

2 CTyeHT HecrmocoOeH CaMOCTOSITENTFHO OIPENeINTh OCHOBHYIO HIEI0

TCKCTAa. HCO6XOI[I/IMa$I I/IH(l)OpMaHI/ISI MOJKET OBITH U3BJIEUYEHA TOIBKO MOCIIE

HE 329TCHO OTBETA HA HABOJISIINE BOIPOCHI.

TumnoBble 3a1aHNs 1JIsI KOHTPOJIbHOH padoThI
no aucuuIinie «MHOCTPpaAHHBIN A3BIK» (AHTVIMHCKUH) VISl CTYJA€HTOB 32049HOMI
(hopmbI 00yUeHUsT

l. HepCHI/IHII/ITe " ITMCbMCHHO IICPCBCANUTC TCKCT Ha pO,[[HOﬁ SA3BIK.

KEY TRAITS OF A SUCCESSFUL LEADER

The increasing rate of change in the business environment is a major factor in
this new emphasis on leadership. The new leaders of tomorrow are visionaries. They
are both learners and teachers. Not only do they foresee important changes in
society, but they also have high ethical qualities and work to build integrity in their
organizations.

The list of characteristics can be used for developmental purposes to help managers
gain insight and develop their leadership skills. The traits of an effective leader
include the following:

1) Emotional stability. Good leaders must be able to tolerate frustration and
stress. Overall, they must be well adjusted and have the psychological maturity to
deal with any arising problem.

1) Dominance. Leaders are competitive and decisive and usually enjoy
overcoming obstacles. Overall, they are assertive in their thinking style as well as
their attitude in dealing with others.

2) Enthusiasm. Leaders are usually seen as active, expressive, and energetic.
They are often very optimistic and open to change. Overall, they are generally quick
and alert and tend to be uninhibited.

3) Conscientiousness. Leaders are often dominated by a sense of duty and
tend to be very exacting in character. They usually have a very high standard of
excellence and an inward desire to do one's best. They also have a need for order
and tend to be very self-disciplined.
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4) Social boldness. Leaders tend to be spontaneous risk takers. They are
usually socially aggressive and generally thick skinned. Nevertheless, they are
responsive to others and have high emotional stamina.

5) Practicality. Good leaders are practical, logical, and to the point. They tend
to be low in sentimental attachments, and comfortable with criticism. They are
usually insensitive to hardship and are very poised.

6) Self-assurance. Self confidence and resilience are common traits among
leaders. They tend to be free of guilt and have little or no need for approval. They
are generally secure and free from guilt and are usually unaffected by prior mistakes
or failures.

7) Prudence. Leaders were found to be controlled and very precise. What you
need to become a successful leader in their social interactions. Over all, they are
very protective of their integrity and reputation and consequently tend to be aware
of what happens. They are careful and abundant in foresight. They make decisions
and come to specific actions only after considering everything. Leaders of today
have to be able to motivate others and lead them in new directions.

8) High energy. Long hours and some travel are usually a prerequisite for
leadership positions, especially as your company grows.

9) Intuitiveness. Rapid changes in the world today combined with information
overload result in an inability to “know” everything. In fact, more and more leaders
are using their intuition and trusting it when making decisions.

10) Maturity. To be a good leader, personal power and recognition must be
secondary to the development of your employees.

11) Team orientation. Business leaders today put a strong emphasis on team
work. Instead of promoting an adult/child relationship with their employees, leaders
create an adult relationship.

12) Empathy. Being able to “put yourself in the other person's shoes” is a key
trait of leaders today. Without empathy, you can't build trust. And without trust, you
will never be able to get the best effort from your employees.

13) Charisma. People usually perceive leaders as special people. Charisma
plays a large part in this perception. Leaders who have charisma are able to arouse
strong emotions in their employees. Such leaders motivate employees to reach
toward a future goal by tying the goal to substantial personal rewards and values.
Overall, leaders are larger than life in many ways. Personal traits play a major role
in determining who will and who will not be able to lead others. However, it's
important to remember that people are forever learning and changing.

Leaders are rarely born. Circumstances and persistence are major components
in the developmental process of any leader. So if your goal is to become a leader,
work on developing those areas of your personality that you feel are not up to
“leader standard”.

2. IluceMeHHO OTBETHTE HaA BOIIPOCHI.
1) What is one of the main factors in the business environment on leadership?
2) What traits characterize an effective leader?
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3) How does charisma help leaders in building business relations with their
employees?

4) What personality traits should have leaders to convince employees that their
vision is worth following?

5) What do business leaders today put a strong emphasis on?

6) What helps to get the best effort from your employees and build trust?

3. IlepenummuTe W MEPEeBEAUTE NPEIJIOKEHUS HAa PycCKUM s3bIK. [loguepkHute u
YKOKHUTE BUTOBPEMEHHYIO (hOPMY CKa3yeMoro.

1) Our fax number has changed today.

2) We have just lowered our prices.

3) The government announced a decrease in corporation tax yesterday.

4) He has been vice-president for 10 years.

5) Our budget has been already cut.

6) Efforts are being made to reduce the prices by 10% now.

1) Nowadays all the clients of the bank are provided for a financial advisory
service.

4. IlepenummuTe M TEpPEeBEOUTE MPEUIOKEHUS HA pyccKkuid s3bIKk. OOpaTtuTe
BHUMAHHC Ha ICPEBOJA MOAAJIBHBIX IJIAroJIOB. HOI[‘IepKHI/ITe N YKa)KUTC 3HAYCHHUC
MOJAJIBbHOTI'O I'J1aroJja.

1. You will not be able to take part in this serious sport competition until you master
good skills.

2. The engineers of our Ministry must know foreign languages to do business with
foreign firms.

3. We are to ship the goods in May.

4. You should always keep receipts when you buy clothes.

5. Sorry to bother you, Mr. Smith. May | have a day-off tomorrow?

5. Ilepenummre W mNepeBEAUTE MPEMIOKEHUS Ha pycckuil s3blk. OOparture
BHUMAHHC HaA IICPCBO/J ITPUJIAraTCIIbHBIX. HOI[‘IepKHI/IT € MMpUJIaraTCjibHOC U YKaXKUTC
CTeNeHb (MOJOKUTENbHAS, CPABHUTEIbHAS, IPEBOCXOJIHAS).

1. The theory of professor Petrov is more complicated than that of professor Ivanov.
2. The clearer the definition of a task the easier the decision.

3. Then engineering solution should be the simplest and the most efficient.

4. Engineers have to know the best and the most economical materials to use.

5. New equipment is not so complicated as the old one.

Kputepuu u mikana oleHuBaHuUs IO OLIEHOYHOMY CPEACTBY
«KOHTpOJIbHAs paboTay

IIIxana OILICHUBAHUS Kpurepuit ouenuBanus
(nHTEpBAIT OAIITORB)

5 KonTtponpHas paboTa BBIIIOJIHEHA Ha BEICOKOM YPOBHE (TIpaBHIIbHEIE
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otBeThI Janbl Ha 90-100% Bompocos/3amay)

4 KonTponpHas paboTa BIIIONIHEHA HA CPETHEM YPOBHE (ITPABIIIbHBIC
OTBETHI JaHbl Ha 75-89% Bompocos/3amay)

3 KontponbHas paboTa BITOTHEHA HA HU3KOM YPOBHE (TIPaBUIIbHBIE OTBETHI
nmausl Ha 50-74% BompocoB/3amay)

2 KonTpomnbHas paboTa BHIIONHEHA Ha HEYJOBIETBOPUTEIEHOM YPOBHE
(mpaBHUIIBHBIE OTBETHI 1aHBI MeHee ueM Ha 50%)

TunoBble 3axaHus 11 MPOBeIeHUS MPOMEKYTOYHOTO KOHTPOJIsI (32a4€T)
no AucuuIuinHe « MHOCTPAHHBIN A3bIK» (AHTJIMHCKHU):

1. Read and translate the text in writing.

MICROECONOMICS AND MACROECONOMICS

Economics is concerned with the well-being of all people, including those with
jobs and those without jobs, as well as those with high incomes and those with low
incomes. Economics acknowledges that production of useful goods and services can
create problems of environmental pollution. It explores the question of how
investing in education helps to develop workers’ skills. It probes questions like how
to tell when big businesses or big labor unions are operating in a way that benefits
society as a whole and when they are operating in a way that benefits their owners
or members at the expense of others. It looks at how government spending, taxes,
and regulations affect decisions about production and consumption. It should be
clear by now that economics covers a lot of ground. That ground can be divided into
two parts: Microeconomics focuses on the actions of individual agents within the
economy, like households, workers, and businesses; Macroeconomics looks at the
economy as a whole. It focuses on broad issues such as growth of production, the
number of unemployed people, the inflationary increase in prices, government
deficits, and levels of exports and imports. Microeconomics and macroeconomics
are not separate subjects, but rather complementary perspectives on the overall
subject of the economy.

An economy’s macroeconomic health can be defined by a number of goals:
growth in the standard of living, low unemployment, and low inflation, to name the
most important. How can macroeconomic policy be used to pursue these goals?
Monetary policy, which involves policies that affect bank lending, interest rates, and
financial capital markets, is conducted by a nation’s central bank. Fiscal policy,
which involves government spending and taxes, is determined by a nation’s
legislative body. The executive branch originates the federal budget. These are the
main tools the government has to work with.

Microeconomics and macroeconomics are two different perspectives on the
economy. The microeconomic perspective focuses on parts of the economy:
individuals, firms, and industries. The macroeconomic perspective looks at the
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economy as a whole, focusing on goals like growth in the standard of living,
unemployment, and inflation. Macroeconomics has two types of policies for
pursuing these goals: monetary policy and fiscal policy.

2. Choose the right variant

1) We know ... his own business 2 years ago.

a) his to have started b) him to have started c) him to start d) him to be starting

2) HecomHEeHHO, KOHTPAKT OyAeT MOAMKCAH 3aBTpa.

a)The contract is sure to be signed tomorrow. b) The contract is likely to sign
tomorrow c) The contract is sure to have been signed tomorrow.

3) The instructor made the sportsmen ... their training.

a)to continue b) continue c) continuing

4) We would like ... our trade contacts with a number of firms.

a)improving b) to improve c) improve d) improved

5) We are interested in ... our trade contacts with a number of firms.

a)improve b) improving c) to improve d) improved

6) DTH MalIMHBI CTOUT YKIIOHUPOBATb.

a)The machines are worth exhibiting. b) The machines are worth to exhibit. ¢) The
machines are worth to exhibiting.

7) If you walk into the road without looking, you risk ... down by a car.

a)to knock b) knocking c) being knocked d) to be knocked

8) He promised (discuss) the situation as soon as possible.

a)to discuss b) discussing c) discuss

9) To, 4TO OH MPOBEJT ATOT IKCIICPUMEHT, SIBJISICTCS U3BECTHBIM (DAKTOM.

a)His having made this experiment is a known fact. b) Him having made this
experiment is a known fact. ¢) He made

10) BBeeHHBIC METOIBI TIOJIYYHIIA BceoOIee MPU3HaHKUE.

a) The introduced methods received general recognition. b) The introducing
methods received general recognition. ¢) The methods to introduce received general
recognition.

3. Match the words with their synonyms.
1 enterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup
a)extra charge b) goods c) shortage d) decline e) to win f) rival g) firm

4. Match the words with their antonyms.
1 domestic 2 retailer 3 to improve 4 fake 5 margin 6 partnership 7 advantage
a)original b) foreign c) to deteriorate d) sole trader e) drawback f) loss Q)

wholesaler

5. Insert the appropriate word.
1) A company which sells more of a particular type of product than its competitors.
a)Trend setter b) multinational ¢) market leader

2) A market in which there are too many suppliers producing similar products.
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a)saturated market b) buyers’ market ¢) heavy market

3) Providing money to cultural or sporting activities in exchange for advertising
rights.

Kpurepnn u mikana OLleHUBAaHMS IO OLEHOYHOMY CPEACTBY
IIPOMEKYTOUHBINA KOHTPOJIb (324ET)

IIxana OLCHHUBaHUA XapaKTepI/ICTI/IKa 3HaHUA NIpEeaAMETa U OTBCTOB

CryneHT Tay0OKO W B TIOJHOM OOBEME BJajgeeT MPOTrPAMMHBIM
MaTepruaaoM. ['paMOTHO, MCUEPNBIBAIONIE W JIOTHYHO €r0 HU3JaracT B
yCTHOW WM muchbMeHHOW ¢opme. Ilpu 3TOM 3HaeT peKOMEHAOBAaHHYIO
3a4TEHO JIUTEPATYpPy, IPOSBISIET TBOPUECKHUI TOAX0 B

OTBETAax Ha BOIIPOCHI U IPABUIILHO 000CHOBBIBAET IIPUHATBIC PCUICHHA,
XOopouro BJI1aJ€CT YMCHUSAMU n HaBbIKaMU Ipu BbIIIOJTHCHUU
MPaKTHYECKUX 3a/ad.

CTyzneHT 3HaeT MporpaMMHBIM MaTepHuall, [PaMOTHO U IO CyTH H3Jaraer
€ro B YCTHOH WIM NHCBMEHHOHW ¢opMe, NOIycKas HE3HAYUTEIIbHBIC
3a4TEHO HETOYHOCTH B YTBEPKICHHAX, TPAKTOBKAX, ONPENEICHUAX U KaTErOpHsX
WIM He3HAauuTeIbHOE KoymuecTBO omubok. Ilpu sToM Bmageer
HEOOXOIUMBIMH YMEHHUSMH U HAaBBIKAMH IIPU BBIIOJTHEHUH MPAKTHUECKUX

3a1ad4.

CTyneHT 3HaeT TOJbKO OCHOBHOW MpOTrpaMMHBIA Marepuaj, JOIycKaeT
3a4TEHO HETOYHOCTH, HEIOCTATOYHO YETKHE (hOpMyYIHPOBKH,

HEIOCIIEe0BAaTEIbHOCTE B OTBETAX, W3JIaraéMbIX B YCTHOM WM

nucbMeHHOH ¢opme. [Ipu 3TOM HEZOCTATOYHO BJAJCET YMEHUSAMH H
HaBBIKAMM IPHU BBIIOJHEHUU MNpakThueckux 3aaad. [omyckaer no 30%
OIIMOOK B U3JIaraeMbIX OTBETAX.

CTyzneHT He 3HaeT 3HaYUTEIbHOW YacTH MporpaMMHOro marepuana. Ilpu
3TOM JIOIyCKaeT MpHUHLUIIMAIbHBIE OIIMOKM B JIOKa3aTeNbCTBaX, B
HE 3a4TE€HO TPAKTOBKE IIOHATUI U KaTErOpHUM, MPOSBISAET HU3KYHO KYJIbTYpy 3HAHMIA,
HE BIaJeeT OCHOBHBIMH yMEHHMAMH W HAaBbIKAMH IIPHU BBIIOJIHEHHH
nmpakTuueckux  3amad.  CTyIeHT OTKa3blBaeTcsi OT OTBETOB Ha

JOIMOJHUTEIIbHBIC BOIIPOCHI.
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TunoBble 3axanus 1JIs POBeeHUS IPOMEKYTOYHOT0 KOHTPOJIsl (AK3aMeH) 1o
aucuuIuinHe « MHOCTPaAHHBIN A3BIK»

IIpumep 3K3aMeHAUMOHHOI0 OMJIeTA
3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Read and translate the text in writing. Make a short summary of the text (5-7
sentences).

2. Grammar assignment (test).

3. Lexical assignment.

4. Speak on the following topic: My future speciality.

CARD 1
1. Read and translate the text in writing (1, 2, 3 paragraphs). Make a short summary
of the text (5-7 sentences).

ADVERTISING AND MARKETING IN THE FUTURE

Fundamental changes take place in many industrial societies. The main factors
are the following:

The raw materials cost increases. Shortages and the high cost of raw materials

produce an economic and moral pressure to avoid wastes.
Advertising and marketing men can expect rapid changes in a variety of markets and
industries. In energy, there will be a de crease in competitive advertising between
the various types. We will probably see a switch to more educational advertising for
coal, gas and electricity. Advertising campaigns will be directed towards eliminating
waste rather than increasing consumption. In consumer durables there will be a
move a way from planned obsolescence. Cars, for example, will be replaced every
five to ten years rather than every three. Total consumer expenditure will fall and
price will become an even more important factor, hi manufacturing, smaller
companies will be squeezed out of existing markets.

In packagings many products, like personal deodorants with their excessive use
of raw materials, will change or disappear as paper and aluminum shortages push up
the cost of packaging.

As advertising budgets are cut, advertising agencies themselves will be involved
even more into marketing and management consultancy. And in marketing,
manufacturers will demand quicker returns on less capital investment. Innovations
will be marketed much faster (and copied much faster by competitors). Brand life
cycles will be much shorter. Agencies will have to be much faster in their response
to marketing problems and work longer hours for less money.
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2. Choose the right variant.
Lexical assignment
1. Choose the right variant.
1) To let someone else have the use of your money for a certain period of time, after
which it must be paid back, is ... .

a) to borrow b) to lend C) to credit
2) If you have borrowed money and you have to repay someone, you ... Money.
a) owe b) own c) lend

3) ...from suppliers allows purchasers to obtain products before paying for them.
a) Trade credit b) Long-term debt c) Debt financing d) Excess cash
4) A deadline when the corporation must repay all the money it has borrowed is
calleda ... .
a) debt financing b) maturity date c) Long-term debt
5) Short-term debt is any debt that will be repaid
a) within one month b) within one year c) in a period longer than one year
2. Translate the words in brackets.
1) Financial management means (3¢g¢exkTuBHOE MPHOOPETESHUE M HCIOJIb30BaHUE
nener). 2) The (croumocts) of capital depends on the risk associated with the company,
the prevailing level of (mporientHpie cTaBkm), and management’s (otOop) of funding
(Mexann3Mmbl prHaHCHpoBaHus). 3) The three major types of (kpaTkocpounsrit) debt
are (kommepueckuii kpeaur) from (mocrasmmku) allowing purchasers to obtain
products before paying for them, short-term commercial (3aiims1), and (Bekcenb).
3. Match the words with their synonyms.
lenterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup
a)extra charge b) goods c) shortage d) decline e) to win f) rival g) firm
4. Choose the right variant.
1) The area of accounting concerned with preparing financial information for use by
managers within the organization is called ... .
a) financial accounting b) management accounting c¢) tax accounting
2) Accounting is the system a business uses ... .
a) to keep and examine money accounts a) to establish objectives and goals for the
organization and determine the best ways to achieve them c) to measure, interpret,
and communicate financial information to support internal and external decision
making
5. Translate the sentences.
1) B HeGHaroanﬁTHmﬁ roJl KOMIIaHHWS HCIOJB3YET HAJINYHBIC (bOHILLI It
BO3MEIIICHHUS] TOPTOBBIX I TMPOU3BOJICTBEHHBIX YOBITKOB. 2) OTU€T O NBMKCHHUH
ACHCIKHBIX CPCACTB IIOKA3bIBACT IIPUTOK B KOMIIAHHMIO M OTTOK H3 KOMIIAHHUH
HAJIMIHBIX ICHCKHBIX CPCIACTB MCIKAY JaTaMU 6aJ'IaHCOBOFO OTUYETA.

Grammar assignment
1. l'insist on ... the documents.
a)him examining b) his examining c) he examine d) he to examine
2. The terrorist was announced ... by his own bomb.

a)to have been killed b) to kill c) killing
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3. After ... the matter in detail we decided to accept their suggestion.

a)discuss b) to discuss c) discussing d) discussed

4. VI3BEeCTHO, UTO PBIHOK ATOM CTPaHBI XapaKTEPHUIYETCs CTAOMILHOCTBIO.

a)The market of this country is stable. b) The market of this country is known to be
stable. ¢) The market of this country known to be stable

5. He is proud of ... the first prize.

a)having won b) winning c) being won d) having been won

6. Let me the first ... you on your remarkable success.

a)to congratulate b) congratulating c) congratulate d) being congratulated

7. ... out all the words, I started to learn them.

a)having written b) writing c) being written d) having been written

8. We are interested in the goods ... by this factory.

a)produce b) to produce c) produced d) have been produced

9. We thought him ... in this scientific conference yesterday.

a)to take b) to be taking part c) to have been taking part d) to have taken part

10. They expected him ... director of a new automobile company.

a)to be appointing b) to have appointed c) to be appointed d) to have been

appointing

11. You may rely on ..

a) me coming back b) my coming back c¢) I coming back
3. Speak on the following topic: My specialty. My future profession.,
Kpurepuu u mkana OeHUBAHUSA 110 OLEHOYHOMY CPEACTBY

MIPOMEKYTOUHBIN KOHTPOJIb (9K3aMEH)

[IIkana oeHnBaHus

XapaKTepI/ICTI/IKa SHAHHUS IIPEAMETA U OTBETOB

oTIINYHO (5)

CrymeHT TIayOOKO M B TIOJHOM OOBEME BJIaJeeT NPOTrPaMMHBIM
MaTepuanoM. I'paMOTHO, MCUEPIBIBAIOLIE U JIOTUYHO €r0 W3JIaracT B
YCTHOW MJIM TMChbMEHHOU opme. [Tpr 3TOM 3HaeT peKOMEHOBaHHYIO
JIUTEPATYpPy, NPOSBISIET TBOPUECKHUI TOAXO0 B

OTBETax Ha BOIIPOCH! M IPABUIBHO OOOCHOBBIBAET MIPUHSTHIE PELICHHUS,
XOpOLIO BJIAJEET YMEHMSIMM M HABbIKAMH IIPM  BBIIIOJIHEHHUH
MIPAKTHUYECKUX 3a/1a4.

xoporo (4)

CryzeHT 3HaeT NporpaMMHBIA MaTepHal, TPaMOTHO U 110 CyTH M3JIaraeT ero
B YCTHOH WIJIM MUCBMEHHOH (hopMe, OITycKasi He3HAYUTEIbHBIE HETOYHOCTH
B YTBEPXKACHMIX, TPAKTOBKAX, ONPEIEICHUSIX M KaTeropusix WIH
HE3HAYUTEIbHOE KOJMMUecTBO omMOOK. [Ipu 3ToM Bnameer HEOOXOAUMBIMHU
YMEHUSIMH U HABBIKAMM IIPU BBIIOTHEHUU IPAKTHUYECKHX 33/1a4.

YIOBJIETBOPUTENBHO (3)

CTylneHT 3HaeT TOJNLKO OCHOBHOW NpPOTpaMMHBIN MaTepual, IOIycKaeT
HETOYHOCTH, HEJIOCTATOYHO YETKUE (POPMYITHUPOBKH, HETTOCIIEIOBATEIIEHOCTh
B OTBETaX, H3JaraeMplXx B YCTHOW WM HHcbMeHHOH ¢opme. Ilpu sTOoM
HEIOCTATOYHO BIAJEET YMEHUSMH W HaBBIKAMH IIPU  BBINOJHEHUH
npakTrdeckux 3anad. Jlomyckaer 10 30% ommboK B M31araeMpIlX OTBETAX.

HEYJIOBJIETBOPUTENBHO (2)

CryzneHT He 3HaeT 3HAYMTEIhHOW YacTH MporpamMmHoro marepuaina. [lpu
3TOM [JOIyCKAaeT MPUHUMIUAIBHBIE OMIMOKM B JIOKa3aTeNbCTBaX, B
TPAKTOBKE IOHATUN M KATErOpUM, MPOSBISAET HU3KYIO KyJIbTYpPYy 3HAHMI, HE
BIaJE€CT OCHOBHBIMH YMEHHSMM M HaBBIKAMH IIPH  BBIIOJHCHHUH
MpakTHueckux  3amad. CTyOeHT  OTKa3blBaeTcd OT  OTBETOB  Ha
JIOTIOJIHUTENbHBIE BOIIPOCHL.
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JInct n3MeHeHu U JOIOJIHEHUN

/o

Bunnl nononHenuii u
U3MEHEHUN

[ara u HoMep mpoToKoJIa
3acemanms kadeapsl (kadenp),
Ha KOTOPOM OBLITH
PacCMOTPEHBI U 0JI00PESHBI
W3MEHEHUS U JOTIOJTHEHUS

[oanucs (¢ pacmmppoBKoi)
3aBenyromiero kadempoit
(3aBenmyrommx Kadeapamu)
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